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Updates From the Coachella Valley
Palm Springs International Aiport Named One of
America’s Most Stress Free Aiports
The national website SmarterTravel.com, has ranked the Palm
Springs International Airport as
one of the top 10 “stress free”
airports in the nation. “Imagine
waiting for your flight while sit-
ting outside under the palms as
you relax with a glass of wine,”
read the online article. “No, it’s
not a fantasy from bygone days:
You can do just that at Palm
Springs International Airport,
where you’ll find a courtyard featuring patio seating, a wine bar,
and a Starbucks, as well as play spaces for both kids and pets.” In
a news statement released by the City of Palm Springs Mayor
Steve Pougnet is quoted as saying, “Visitors come to Palm
Springs to relax, rejuvenate and get away from it all—and you can
do that just as soon as you step off your plane in Palm Springs.”
continued on page 31
Local Residents Stitch Historic Flag
Recovered From Ground Zero
Destroyed in the aftermath of the attack on the World Trade
Center on Sept. 11, 2001 and stitched back together seven years
later by tornado sur-
vivors in
Greensburg, Kansas,
The National 9/11
Flag is a living testa-
ment to the resilience
and compassion of
the American people.
It is quickly becom-
ing recognized as a
modern day version
of the Star Spangled
Banner.  Over 100
million people have
experienced The National 9/11 Flag through national and local TV
news coverage, public displays in
Fred Laturperissa
Manufacturing Locally, Growing Globally
Roundtable & Networking Luncheon
Thursday, May 19, 2011
DoubleTree Hotel, Ontario, CA
11:45 a.m. – 1:30 p.m.
For more information and to
register visit:
www.buyusa.gov/inlandem-
pire/may19th.html
continued on page 21
How Much Does
Depression Cost?
By Samuel E. Dey,
MD, MBA
Most business owners and
managers are acutely aware of
how health care costs affect
their budgets. However, the
effect of mental illnesses like
depression is an often over-
looked issue.
Your workforce likely has 1
out of 16 of your employees
with depression. Government
statistics released in November
show that 6.5 percent of U.S.
adults suffer from depression.
Absenteeism and “presen-
teeism”
Depression costs the U.S.
billions of dollars in lost produc-
tivity. Absenteeism is an obvi-
ous cost, but research suggests
that the biggest cost to employ-
ers is diminished on-the-job pro-
ductivity, sometimes referred to
as “presenteeism.”
U.S.  workers with Major
Depressive Disorder average
27.2 lost workdays annually,
according to a study led by
continued on page 22
Coming Next
Month—Food
Trucks
On Saturday, June 18,
2011 the first-ever IE Food
Truck Fest, featuring gour-
met mobile eateries, launches
at Citizens Business Bank
Arena. Spotlighting the
gourmet food truck move-
ment that has exploded over
this past year, the festival is
celebrating this new style of
street food to the untapped
community of the Inland
Empire. As you may or may
not know, gourmet food
trucks are prohibited to roam
the streets in the Inland
Empire area. This one day
festival is a solution to pro-
vide an experience many peo-
ple have only heard about.
The IE Food Truck Fest is
meant to showcase the delec-
table cuisine that has rolled
out on our SoCal streets in
Los Angeles and Orange
Counties. With a diverse
mix of 50 gourmet food
continued on page 3
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New CEO at
San Antonio Community Hospital
Harris F. Koenig has been named the new CEO of San
Antonio Community Hospital.  He will be the sixth CEO in the
hospital’s 106-year history.  He succeeds former CEO Steven C.
Moreau who left the position on Dec. 1.
Koenig helped reverse a trend of financial losses into a posi-
tive bottom line at Alvarado Hospital located in San Diego.
Since January 2007, Koenig helped turn around the medical cen-
ter from a scandal that erupted
in 2005 under Tenet
HealthSystem, according to the
San Diego Daily Transcript.
Federal prosecutors claimed that
for more than a decade, physi-
cians received more than $10
million in illegal kickbacks.
James Milhiser, the chair-
man of San Antonio Community
Hospital’s Board of Trustees,
said, “With health care reform
on the horizon, the decisions we
make over the next few years
are going to be critical.”  
Vince Leist, the senior vice
president and chief operating
officer of San Antonio, has served as the hospital’s interim CEO
for the past few months.  
San Antonio Hospital recently broke ground on a significant
expansion, including a new emergency room and tower as well as
a parking facility.
Harris F. Koenig
trucks gathered at the Citizens
Business Bank Arena, the com-
munity can experience several
epicurean delights all at one location.
In addition to featuring these mobile eateries, there will be
a skate demo provided by Active Ride Shop, live local music
and DJs, activities for children, giveaways and much more.
The one-day event is expected to bring an attendance of
8,000 to 10,000 people. The audience will range from families
and food enthusiasts to young 20-somethings and social media
advocates. The gourmet
food truck trend took off
by word-of-mouth via
Twitter. Visit
www.iefoodtruckfest.com
for details.
Tickets prices are $25
for the VIP experience
which gives you early
entrance, general admis-
sion is $10 or purchase
your tickets in advance for
only $8. Parking is free.
Tickets may be purchased
at www.Ticketmaster.com
(a convenience fee will
apply) or at Citizens Business Bank Arena box office, go to
www.cbbankarena.com.
Projected Income and
Attendance:
• Attendance:  10,000
• 50+ Food Trucks
• Food & Truck
Projected
Income:  $275,000
• Number of Hours:  8
Coming...
continued from pg. 1
CLOSE-UP
A “Go to Guy” for $90 Million
By Jonathan Siu
Donors of all backgrounds are helping Cal Poly Pomona with
their comprehensive campaign to raise $150 million dollars by
2013.  Helping to coordinate this strategically-planned compre-
hensive campaign is Bob Balzer, previous publisher and CEO of
the Inland Empire Newspaper Group.
The university has geared specific campaigns for individual
buildings or specific areas or departments, but this is the first
comprehensive campaign Cal Poly has ever initiated.  A capital
campaign is strictly a building campaign or hard asset campaign;
whereas a comprehensive campaign is all inclusive.  Cal Poly
raises money for everything on campus which can include an
endowment, capital, or support for programs.  The comprehensive
campaign will assist all of the colleges and programs, as well as
athletics, the library, and student affairs.
After graduating from Cal Poly Pomona himself, Balzer fin-
ished up his education in management and psychology at
Northwestern University.  Afterward, he started working for the
Pomona Progress Bulletin which later merged with the Ontario
Daily Report to become the Inland Valley Daily Bulletin of today.
After nine years there, he moved on to work for the L.A. Times
for 18 years.  From there he left the L.A. Times to join Ganett to
get on the publisher’s track, which led him to the executive track.
When MediaNews Group bought the first papers in the Inland
Empire, he was the one hired to run all the advertising and mar-
keting.  Balzer became the vice president of advertising and mar-
keting for the Los Angeles Newspaper Group.  After a couple
years, he was promoted to pub- continued on page 35
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Quote on Ideas 
“One of the most hazardous of human occupations is the
transferring of an idea from one mind to another.  It’s haz-
ardous because you presuppose the existence of a second
mind.”
Christian Burckel
“The philosopher contemplates ideas; the teacher ener-
gizes ideas; the student generates ideas.”
Lionel Crocker
“Life is the application of noble and profound ideas to
life.”
Matthew Arnold
“A fresh mind keeps the body fresh.  Take in the ideas of
the day, drain off those of yesterday.  As to tomorrow, time
enough to consider it when it becomes today.”
Edward Bulwer-Lytton
CONTACT US
William J. Anthony Publisher & Producer williamj@busjournal.com
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Big Bear Choppers Retains
25 Jobs Through CMTC and
WIB Assistance
Big Bear Choppers, a California manufacturer that designs,
engineers and crafts motorcycles, retained 25 jobs through a
Layoff Aversion Program with assistance from the San
Bernardino Workforce Investment Board (WIB). 
The program, issued by the WIB through funds from the
American Recovery and Reinvestment Act, provides technical
support for manufacturers aiming to retain their employees
through targeted strategies.
“These improvements allowed us to save jobs and promote
growth. This program helped us put forth a more strategic
action plan,” says Kevin Alsop, owner of Big Bear Choppers. 
Big Bear Choppers is located in California’s 41st
Congressional District represented by Rep. Jerry Lewis (R-CA).
Founded in 1998, the company initially started as a repair cen-
ter and evolved into a motorcycle manufacturer. As business
progressed, the organization needed to develop more efficient
operations to retain jobs and increase production levels.
Vincent McCoy, director of the Inland Empire Small
Business Development Center and Big Bear Chopper’s regional
business consultant, connected the organization with California
Manufacturing Technology Consulting® (CMTC), a private,
nonprofit corporation which assists Southern California manu-
facturers to become more competitive. Big Bear Choppers dis-
played such a strong potential for growth that Jeff Mathieu, city
manager of Big Bear Lake, joined in the discussions.
CMTC additionally made recommendations on how the
company could become more lean. The WIB agreed with
CMTC’s proposals and provided funding for the recommended
projects. CMTC’s consultants helped Big Bear Choppers recog-
nize bottlenecks in the production process discovered through
Value Stream Mapping, created action plans to address weak-
nesses and implemented a review process to ensure sustainabil-
ity.
“We’re thankful we had the opportunity to address the issues
that critically impact our profitability,” adds Alsop.
BUSINESS JOURNAL • PAGE 6 May 2011
Environmental Companies Serving the Inland Empire
Listed Alphabetically continued on page. 10
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Company Name Billings ($millions) Regional Breakdown Yr. Founded Specialties Clientele Top Local Exec.
Address 2010 % or $ (millions) Headquarters Title
City/State L.A./O.C./I.E. No. Employees Phone/Fax
E-Mail Address
Aerial Information Systems, Inc. $1.4 1975 Geographic Information, Government, Cities, Utility, Toshie Harnden
1. 112 First St. Redlands Data Base Creation, Companies, Private, President
Redlands, CA 92373 30 Automation, Consulting Firms (909) 793-9493/798-4430
ANA Analysis www.aisgis.com
Alton Geoscience WND 25% 1981 Environmental  Consulting Major Oil Companies Chris Vincze
2. 21-A Technology Dr. 60% Irvine Remediation Contracting Aerospace, Municipalities President/CEO
Irvine, CA 92618 15% 85 Environmental Construction Local Govt. Agencies (978) 970-5600/453-1995
cvincze@trcsolutions.com
AMEC Earth & Environmental $8.3 25% 1954 Due Diligence, Asbestos & Lead Retail Chains, Commercial & John Thune
3. 4201 Santa Ana St. 60% Anaheim Surveys, Environmental Construction, Industrial Developers, Fiber Optic Env. Manager
Ontario, CA 91761 15% 100 Soil & Groundwater Assessments & Cell Phone Providers (909) 605-6500/605-6502
City & County Agencies john.thune@amec.com
Applied Planning, Inc. $1.2 0% 1997 Environmental Documentation, Public Agencies, Ross Geller
4. 5817 Pine Ave., Ste. A 0% 0% Ontario Cultural & Biological Developers Principal Principal
Chino Hills, CA 91709 100% 7 Resource Management (909) 937-0333/937-0341
rgeller@appliedplanning.com
ATC Associates Inc. WND WND Industrial Hygiene, Asbestos/Lead/Hazardous Public & Private Sector David Masuda
5. 25 Cupania Cir. DelawareMaterials Management, Indoor Air Quality Investigations, So. Cali. Director of Business Development 
Monterey Park, CA 91755 52 Microbial Investigations (Mold & Bacteria), Environmental (323) 517-9655/517-9781
Health & Saftey, Storm Water Management david.masuda@atcassociates.com
Brickley Environmental, Inc. $9.7 10% 1980 Hazardous Waste, School Districts, Colleges, Tom Brickley
6. 957 W. Reece St. 10% San Bernardino Asbestos, Mold & Lead Abatement Hospitals, Municipalities, Contractors, President
San Bernardino, CA 92411 80% 65 Specialists, Environmental Remediation Private Parties (909) 888-2010/381-3433
brickleyenv@eee.org
Bryan A. Stirrat & Associates WND 10% 1984 Solid Waste Planning & Engineering, Public Agencies, Industrial Firms, Bryan A. Stirrat
7. 1360 Valley Vista Dr. 35% Diamond Bar Hazardous Waste Site Investigation & Developers President
Diamond Bar, CA 91765 40% 145 Remediation (909) 860-7777/860-8017
C.H.J., Incorporated $8.66 10% 1964 Environmental Phase I & II Assessments, Lending Institutions, Robert Johnson
8. 1355 E. Cooley Dr. 10% Colton Geotechnical Engineering, Geology, Private Developers, President
Colton, CA 92324 90% 76 Construction Inspection and Testing Government Agencies (909) 824-7210/824-7209
mfoscolos@chjinc.com
Chambers Group, Inc. $4 4.5% 1978 Environmental Impact Assessments, Private Businesses, Jim Smithwick
9. 302 Brookside Ave., Ste. D 3.0% Irvine Natural & Cultural Resorurces Management, Industries, Vice President
Redlands, CA 92373 1.0% 80 Planning, Regulatory Compliance, GIS Services Government Agencies, (909) 335-7068/335-6318
Education, Mining cneslage@chambersgroupinc.com
Converse Consultants $25 50% 1926 Environmental Geotechnical Engineering, Commercial/Industrial/ Hashmi Quazi
10. 10391 Corporate Dr. 20% Pasadena Site Investigation, Remediation, Asbestos, Residential Financial Institutions Regional Manager
Redlands, CA 92374 20% 324 Air Quality, Geological & Hydrogeological Local State and Federal Agencies (909) 796-0544/796-7675
10% (San Diego) Studies, Soils & Materials Testing hquazi@converseconsultants.com
Earth Systems Southwest $7.6 5% 1969 ESAs, Phase II’s, PEAs, Hydrogeology, Engineers, Developers, Craig Hill
11. 79811 Country Club Dr. 10% Indio Geotechnical Engineering, Materials Testing, Schools, President
Indio, CA 92203 85% 54 Construction Monitoring Indian Tribes (760) 345-1588/345-7315
chill@earthsys.com
AECOM $1.3 16M 1970 Environmental Studies/Remediation Department of Defense na
12. 1461 E. Cooley Dr., Ste. 100 Long Beach Hazardous Waste Management, Ordnance Utilities
Colton, CA 92324 7,000 Services, Water/Wastewater Transportation, Commercial Industries (714) 567-2501/424-1924
Construction Management Municipalities
Gabriel Environmental Services, Inc. $1.5 30% 1991 Environmental Consulting, Hani Gabriel
13. P.O. Box 1161 10& Redlands Asbestos Mold, Property Management Companies, Principal
Redlands, CA 92373 60% 10 Phase I’s, Phase II’s Banks, Developers (951) 545-0250/790-4371
Jorgensen Environmental $9 10% 1988 Regulatory Compliance, New Facilities, Industry, Daren Jorgensen
14. 12505 N. Main St., Ste. 212 35% Rancho Cucamonga Risk Assessment, Site Assessment, Power Plants, President
Rancho Cucamonga, CA 91730 40% 35+ Permitting, Power Plants, Indoor Air Quality Law Firms (909) 483-3300/494-7523
15% (other)
Kleinfelder, Inc. WND WND 1961 Geotechnical  & Environmental Engineering Public Agencies, Joseph Aldern
15. 1220 Research Dr., Ste. B WND San Diego Professional Services Developers, Schools Inland Empire Regional Mgr.
Redlands, CA 92374 WND 1900 1,650 (909) 793-2691/792-1704
jaldern@kleinfelder.com
Leslie Irish $1.2 0% Archaeology, Biology, Utilities, Developers, Tribal Leslie Nay Irish 
16. 700 E. Redlands Blvd., Ste. U 0% Riverside Paleontology Government na
Redlands, CA 92317 100% 8 (951) 681-4929/681-6531
lirish@ilenvironic.com
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REAL ESTATE NOTES
BlackRidge Real Estate Group Acquires Industrial Building
in Redlands
BlackRidge Real Estate Group, LLC, a real estate investment
and operating company based in Southern California, announced
that it has recently acquired 1455 Research Drive, a 147,677-
square-foot industrial building in the Redlands Business Center,
located in the city of Redlands.  BlackRidge acquired the property
from Bixby Land Company for $7,380,000, or $50/sf. In this trans-
action, BlackRidge was represented by Frank Geraci and Walt
Chenoweth at Voit Commercial. The seller was represented by
Ruben Goodsell, Michael McCrary and Peter McWilliams from
Jones Lang LaSalle.
The state-of-the-art warehouse was built in 2006 and is 50%
leased. The remaining vacant space, measuring 73,814 square feet,
is available for lease, and BlackRidge has hired Jones Lang LaSalle
as the exclusive leasing agent.
1455 Research Drive is a one-story, freestanding, concrete tilt-
up building with 30 dock-high doors, three ground-level ramps,
6,000 square feet of offices and an (ESFR) fire sprinkler system.
Additionally, it has a 30’ minimum ceiling-height, 52’ x 50’ column
spacing and a 140’ fully secure all-concrete private truck court.
The city of Redlands is in San Bernardino County, about 10
miles east of the city of San Bernardino. The Redlands Business
Center is in a master planned business park within a Foreign Trade
Zone. It is located immediately north of the 10 Freeway at the
Mountain View Avenue exit.
This is the fourth industrial property BlackRidge has acquired
in the Southwest U.S. within the past seven months and the third in
the Inland Empire. In the second half of 2010, BlackRidge pur-
chased a 302,020-square-foot distribution center in Ontario and a
402,539-square-foot distribution center in Fontana.
Commenting on the acquisition, Anthony Brent, a principal of
BlackRidge, commented that “This was an opportunity for
BlackRidge to advance our strategy of buying state-of-the-art dis-
tribution centers through which value can be added using our active
leasing and management program.”
NAI Capital Palm Desert Office Closes Multiple
Transactions
NAI Capital announces the following recent commercial real
estate transactions represented by brokers with the firm’s Palm
Desert office:
Noel Ramos and Anthony Bauer of NAI Capital represented
Hyde’s Air Conditioning in the purchase of a 5,679-square-foot
industrial property located at Pacific Industrial Park, 42949 Madio
Street, Indio. The transaction was valued at $565,000.00. The sell-
er, Madio Equity Partners was represented by Tom Beaty of Baxley
Properties, Inc.
Ramos and Bauer also completed two lease transactions. They
represented the lessor, Jim Papastathis and the lessee, Eric Guerra
in the 3-year lease of a 1,600-square-foot industrial property locat-
ed at 45-080 Golf Center Parkway in Indio. They also represent-
ed the lessee, Washack, Inc. in the 3-year lease of a 5,000-square-
foot industrial property located at 75130 Mediterranean in Palm
Desert.
Robert Lewallen of NAI Capital represented the seller, Evlualia
Duran and the buyer, The J.C. Dec 1985 Trust in the purchase of a
1,765-square-foot 3-room senior living site situated on 10,890
square feet of land at 44-281 Santa Anita in Palm Desert.
In another lease transaction, NAI Capital brokers Lynn F. Coker
and Michael Meade represented the lessor, Procom Investments,
Inc., in the lease of a medical office located at Carreon Medical and
Professional Plaza to Desert AIDS continued on page 18
2011 Woman of the Year
Assemblyman Mike Morrell Names
Kathy Teigs as 2011 Woman of the
Year for Assembly District 63
This year I was honored to name Kathy Teigs as the 2011 Woman
of the Year for Assembly District 63.  Kathy was honored in a cere-
mony held on the Assembly Floor. 
“I am honored to name Kathy as Woman of the Year for my dis-
trict,” said Morrell.  “Kathy represents so many committed and
accomplished women in our community.  She serves as an example
to the young people in our lives as someone who can be profession-
ally successful while still giving back and reinvesting in our commu-
nity.”
Kathy currently serves as president of the board of directors for
Cucamonga Valley Water District. Tiegs has been an active member
of the community as a volunteer for the Girl Scouts of America, PTA,
AYSO and the Rancho Cucamonga YMCA fundraising committee.
Kathy has received many awards for community involvement over
the years; the American Water Works Association certificate program
for Public Officials, two-time recipient of the Daughters of the
American Revolution Award, and was a nominee for the 2008
CUWCC Llana Sherman Excellence Award for Local/Community
Innovations.
Held annually, the Woman of the Year ceremony celebrates
California’s extraordinary women.  Started in 1987 to help commem-
orate Women’s History Month, the event has become an annual
Capitol tradition to salute community service. Honorees are present-
ed with a framed certificate from the State Assembly recognizing
their outstanding contributions during a special ceremony in the
Assembly chambers.
Assemblyman Mike Morrell’s new location is:  10604 Trademark
Parkway, Suite 308, Rancho Cucamonga, CA 91730. His phone num-
ber has remained the same:  (909) 466-9096. 
sible colleges in the U.S.A. and
Canada by The Princeton Review
and a Tree Campus by the Arbor
Day Foundation.
The University of Redlands was selected by the well-known
education services company for inclusion in the just-released
second annual edition of its downloadable book, “The Princeton
Review’s Guide to 311 Green Colleges: 2011 Edition.”
The Princeton Review chose the schools for this guide based
on a survey of administrators at hundreds of colleges that the
company polled in 2010 about their school’s sustainability initia-
tives.
Released just before the 41st anniversary of Earth Day, the
guide can be downloaded at www.princetonreview.com/green-
guide.aspx and www.centerforgreenschools.org/greenguide.
Executive...
continued from pg. 43
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SALES
The Engagement Factor: Four Ways to Use Your Customers to Boost
Innovation (and Profits!) at Your Company
If your company is suffering from yet another failed product or if you’re simply looking for a way to boost your company’s sales,
Dan Adams has some advice for you: Ask your customers what they really want and watch your profits soar.
The best technology. The
best employees. The biggest
budget. The strongest R&D
department. Check, check,
check, and check! If you think
these are all the elements you
need in order to build a consis-
tently successful company,
you’re wrong. Dan Adams says
there is one other factor you’ll
need to check off that list—an
innovation strategy that works. 
“The best way to ensure
your company will be a success
is to deliver more than your
share of customer value,” says
Adams. “Specifically, you need
to develop differentiated prod-
ucts that provide benefits your
customers crave. Products they
can’t get anywhere else at a
comparable cost. But you
shouldn’t be guessing what they
want. You should base your
product innovation on what they
say they want.” Adams notes
that back in 2007, Booz Allen
Hamilton released an important
study on innovation called “The
Customer Connection: The
Global Innovation 1000.” The
company studied 84 percent of
the planet’s corporate R&D
spending and identified several
distinct innovation strategies. 
Most importantly, says
Adams, the study highlighted
one essential element of suc-
cessful innovation that too many
companies forget. Your employ-
ees aren’t the only people you
should be engaging to create
truly unique and profitable prod-
ucts. You should actually be
focusing your efforts on engag-
ing your customers! 
The Booz Allen Hamilton
study found that when it comes
to innovation, customer engage-
ment has a huge payoff. It noted,
“Companies that directly
engaged their customers had
superior results regardless of
innovation strategy.” 
“And not just a little bit
superior, a lot superior,” says
Adams. “Those companies that
used direct customer engage-
ment while innovating versus
indirect customer insight
enjoyed great financial gains.” 
In fact, the study found that
the companies that based their
innovation strategies on cus-
tomer feedback experienced
gains in the following key areas:
1) Profit Growth:
Operating income growth rate
that was three times higher.
2) Shareholder Return:
Total shareholder return that
was 65 percent higher.
3) Return on Assets:
Return on assets that was two
times higher.
“What should you do with
this information?” asks Adams.
“For starters, if you’re in a con-
versation about your company’s
innovation and nobody’s talking
about the customer, realize
something might be very wrong.
To put it in terms of the study,
your company might be practic-
ing ‘indirect customer insight’
instead of ‘direct customer
engagement.’ This is a kind way
of saying, ‘We’ve lost track of
who our innovation is supposed
to help.’”
If you think your company
needs some innovation help,
read on for a few words of
advice from Adams.
Take it to the next level. For
more than five years, Adams has
been helping B2B suppliers
engage their customers in the
innovation process. In that time,
he has almost seen it all! And
he’s used what he’s seen to dis-
tinguish six levels of customer
engagement during product
development. 
What’s your level?
Level 1: Our Conference
Room: At the lowest level, you
decide what customers want
around your conference room
table. Internal opinions deter-
mine the design of your next
new product.
Level 2: Ask Our Experts:
At the next level, you poll your
sales force, tech service depart-
ment, and other internal experts
to determine customer needs.
Better—because more voices
are heard—but still too “inter-
nal.”
Level 3: Customer Survey:
Here you use surveys and polls
to ask customers what they
want. This begins to shake out
internal biases…but doesn’t
deliver much in the way of deep
insight.
Level 4: Qualitative VOC
Interviews: You send out inter-
view teams that meet with cus-
tomers to learn what they want.
This is a quantum leap from
VOO (voice of ourselves) to
VOC (voice of the customer).
Level 5: Quantitative VOC
Interviews: The problem with
just qualitative VOC is that peo-
ple hear what they want to hear.
Quantitative feedback drives out
assumptions, bias, and wishful
thinking.
Level 6: B2B VOC
Interviews: Unlike end-con-
sumers, B2B customers are
knowledgeable, rational, and
interested. B2B-optimized inter-
view methodology fully
engages them to take advantage
of this.
“If you aren’t happy with
your level, don’t worry,” says
Adams. “Through solid training
and committed leadership, I’ve
seen businesses leap from Level
1 to 6 in the space of a year.”
Remember who’s showing
you the money. A successful
company innovates for its cus-
tomers, not itself. “That’s
because nobody inside your
company can pay for innova-
tion,” notes Adams. “Only your
customers can do that. So the
more closely you engage those
who pay…the more you learn
what they’ll pay for.”
Make sure you’re asking the
right questions. Too often, inno-
vation is misunderstood as the
process of coming up with the
right answers. “The reality is
that it is actually about asking
the right questions,” explains
Adams. “If the bright people in
your company are focused on
real customer needs, they’ll run
circles around the bright people
at competitors who are focused
elsewhere.” Learn to pre-sell. “I
believe the Booz Allen
Hamilton conclusions are espe-
cially potent for the B2B suppli-
er serving a concentrated mar-
ket,” says Adams. “If you inter-
view the 10 largest prospects in
your target market correctly,
you’ll engage them so they’ll be
primed to buy when you launch
that new product.”
“So the bottom line is if you
want to boost your innovation,
you should start by directly
engaging your customers,” says
Adams. “And do this in a way
that allows you to understand
their world, focus on their
important, unsatisfied needs,
and entice them to keep working
with you. 
“This innovation strategy is
great because you are removing
the guessing game aspect of new
product development,” he con-
cludes. “You won’t have to
worry about whether or not your
customers will like your new
products because you’ll already
know you are delivering exactly
what they want.”
continued on page 39
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STOCK CHART
Duff & Phelps, LLC
One of the nation’s leading investment banking and financial
advisory organizations. All stock data on this page is provided by
Duff & Phelps, LLC from sources deemed reliable. No recom-
mendation is intended or implied. (310) 689-0070.
Five Most Active Stocks
Advances 7
Declines 5
Unchanged 0
New Highs 3
New Lows 0
Monthly Summary
4/21/11
Notes: (H) - Stock hit fifty two week high during the month, (L) - Stock hit fifty two week low during the month, NM - Not Meaningful
American States Water Company 
Basin Water Inc.
Channell Commercial Corp. 
CVB Financial Corp. 
Emrise Corp.
Hansen Natural Corporation (H)
Hot Topic Inc. 
Kaiser Federal Financial Group, Inc.
Outdoor Channel Holdings, Inc.
Physicians Formula Holdings Inc. (H)
Provident Financial Holdings Inc. 
Watson Pharmaceuticals Inc. (H)
Watson Pharmaceuticals Inc. 13,967,270
Hot Topic Inc. 11,544,560
CVB Financial Corp. 10,305,730
Hansen Natural Corporation 8,619,020
American States Water Company 1,158,860
D&P/IEBJ Total Volume Month 46,943,210 
Ticker 4/21/11 3/31/11 %Chg. 52 Week 52 Week Current P/E Exchange
Close Price Open Price Month High Low Ratio
AWR
BWTR.Q
CHNL
CVBF
EMRI
HANS
HOTT
KFFG
OUTD
FACE
PROV
WPI
34.39 35.86 -4.1 39.44 31.24 20.8 NYSE
0.002 0.002 11.1 0.01 0.00 NM OTCPK
0.15 0.09 66.7 2.50 0.05 NM OTCPK
9.30 9.31 -0.1 11.85 6.61 15.8 NASDAQGS
0.76 0.75 1.3 1.20 0.20 NM OTCBB
65.29 60.23 8.4 64.68 24.01 28.6 NASDAQGS
6.50 5.69 14.2 8.27 4.58 NM NASDAQGS
12.08 12.30 -1.8 14.70 7.26 22.0 NASDAQGM
6.73 7.46 -9.8 8.50 4.31 134.6 NASDAQGM
5.15 4.67 10.3 5.23 2.70 128.8 NASDAQGS
8.14 8.29 -1.8 8.70 4.57 7.4 NASDAQGS
58.15 56.01 3.8 59.08 39.34 39.3 NYSE
Company Current Beg. of Point %Change
Close Month Change
Hot Topic Inc.  6.50 5.69 0.81 14.2%
Physicians Formula Holdings Inc. (H) 5.15 4.67 0.48 10.3%
Hansen Natural Corporation (H) 65.29 60.23 5.06 8.4%
Watson Pharmaceuticals Inc. (H) 58.15 56.01 2.14 3.8%
CVB Financial Corp.  9.30 9.31 -0.01 -0.1%
Company Current Beg. of Point %Change
Close Month Change
Outdoor Channel Holdings, Inc.  6.73 7.46 -0.73 -9.8%
American States Water Company  34.39 35.86 -1.47 -4.1%
Provident Financial Holdings Inc.  8.14 8.29 -0.15 -1.8%
Kaiser Federal Financial Group, Inc.  12.08 12.30 -0.22 -1.8%
CVB Financial Corp.  9.30 9.31 -0.01 -0.1%
THE GAINERS
Top five, by percentage
THE LOSERS
Top five, by percentage
May 2011
PALM SPRINGS WOMEN IN FILM & TELEVISION
PSWIFT GUEST SPEAKER LUNCHEON
WELCOMES, JOYCE BULIFANT
SATURDAY, May 14, 2011 
PALM SPRINGS RENAISSANCE HOTEL
888 Tahquitz Canyon, Palm Springs, CA
11:30am - 1:00pm | Check-in: 10:45am
Members:  $25 | Non Members: $40
Joyce Bulifant of The Mary Tyler Moore Show;
Airplane, the movie, and many TV game shows (includ-
ing Matchgame) will celebrate with you her fascinating
50 years in the theatre, television and film.
Joyce will share stories of her former mother-in-law, Helen Hayes, her ‘fairy
Godmother,’ Lillian Gish, Henry Fonda, Walt Disney, Fred Astaire, and Sam
Waterston to name a few - happy memories and some very embarrassing
moments with famous actors to royalty.  Also, her love stories with four
Hollywood husbands, as well as her just missing being Mrs. Brady on The Brady
Bunch. It’s a very wicked time, from Broadway to Hollywood. 
We look forward to a delightful afternoon, at this, our last PSWIFT lunch-
eon of the season.
RSVP REQUIRED
Please call 760-238-0306 or visit www.pswift.org
ALL EVENTS MUST BE PREPAID BY CHECK OR CREDIT CARD!!!
YOU HAVE A 72 HOUR CANCELLATION PERIOD TO QUALIFY FOR A REFUND.
Checks can be mailed to:
Palm Springs Women in Film & Television
49-455 Coachella Dr., La Quinta, CA 92253
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Environmental Companies Serving the Inland Empire
Listed Alphabeticallycontinued from page. 6
Company Name Billings ($millions) Regional Breakdown Yr. Founded Specialties Clientele Top Local Exec.
Address 2010 % or $ (millions) Headquarters Title
City/State L.A./O.C./I.E. No. Employees Phone/Fax
E-Mail Address
Leighton Consulting $3 15,000,000 1996 Environmental Engineering & Private Developers, Tom Benson
17. 17781 Cowan Ste. 140 15,000,000 Irvine Construction Services, Public, Oil Mfg. Industries President
Irvine, CA 92614 15,000,000 100 Remediation Technologies (949)250-1421/250-1114
tbenson@leightongroup.com
Lilburn Corporation $1.5 0% 1989 Mine Reclamation Planning, Land Use Public Agency, Private Steve Lilburn
18. 1905 Business Center Dr. 0% San Bernardino Permitting, Landfill Assessments & Landowner, Utilities, President
San Bernardino, CA 92408 100% 12 Permits, EIRs Waste Management Companies (909) 890-1818/890-1809
steve@lilbumcorp.com
Marcor Remediation, Inc. $55 30% 1980 Asbestos, Mold & Lead Abatement, Commercial/Industrial Properties Tim Milller
19. 16027 Carminita Rd. 10% Baltimore, MD Facility Decontamination, Aerospace, Utilities Vice President
Cerritos, CA 90703 8% 500 Environmental Remediation (562) 921-2733/921-2383
millert@marcor.com
Medtox, Inc. WND 50% 1982 Toxicology/Risk Assessment, Industrial City of San Bernardino David Eaton
20. 550 N. Park Center, Ste. 102 20% Santa Ana Hygiene & Safety, Env. Engin., Env. Health IVDA, Riverside Waste President
Santa Ana, CA 92705 30% 10 Ser., Training, Asbestos, Geotechnical, Management, ARCO, Fleur (714) 480-0111/480-0222
Lead-Based Paint  Mgmnt. ecolog@ix.netcom.com
Michael Brandman Associates $13.5 5% 1982 Natural Resources Mgmt., Wetland & Water Issues, Public & Michael Brandman
21. 621 E. Carnegie Dr., Ste. 100 10% Irvine CEQA/NEPA, Cultural & Paleontological, Private Developers President/CEO
San Bernardino, CA 92408 63% 135+ Air Quality & Noise Studies (909)884-2255/884-2113
aviricel@brandman.com
Onyx Environmental Services $66.2 65% 1973 Collection Aerospace Chris Mogward
22. 5202 Oceanus Dr. 20% Oakbrook, IL Transportation  Public Utilities Office Manager
Huntington Beach, CA 92649 15% 4,400 Treatment & Disposal Private Business (714) 379-6000/379-6010
PBS & J WND WND 1985 Waste Water Garey Silverman
23. 175 Calle Magdalena Miami, FL Environmental Water, Manager
Encinitas, CA 92024 3,500 Construction Support (760) 633-3980/753-0730
PCR Services Corp. WND WND 1974 CEQs/NEPA Documentation,. Consultants, Educational Gregory J. Broughton
24. 233 Wilshire Blvd., Ste. 103 Santa Monica Air Quality/Environmental Acoustics, Biological, Entertainment, Museums, President
Santa Monica, CA 90401 62 Cultural Resources Mgmnt., Res., Commercial,  Landfills, Superfund Sites,   (310) 451-4488/451-5279
Real Estate, Health Care, Manufacturers Roads, Waterworks g.broughton@pcrnet.com
PDS &J $12.6 50% 1968 Environmental Documentation, Local Governments, Terri Vitar
25. 12301 Wilshire Blvd., Ste. 430 30% San Francisco Planning, Law Firms, Regional Manager
Los Angeles, CA 90025 20% 103 Resources Management Private Industry (310) 268-8132/268-8175
tvitar@eipassociates.com
PSI $1.2 700k 1961 Phase I,II,III Site Assess., Enviro. Audits Aerospace, Mjr. Oil Cos. Local, Eric Fraske
26. 3960 Gilman St. 300k Oakbrook Terrace, IL Hazardous Waste Investigations State & Federal Governments, Environmental Department Manager
Long Beach, CA 90815 100k 2,080 Risk Assessments, NEPA/LEQA Studies Banking & Legal, Manufacturing (562) 597-3977/597-8459
Remediation Syst. Design & Installation
Ralph Stone & Co. $1 90% 1953 Envir. Ph. I, II, III Property Assessments, Soil Banks, Insurance Companies, Rick Kahle
27. 10954 Santa Monica Blvd. 8% Los Angeles Grndwtr, Asbestos, Leadpaint, Haz. Waste Mgmt.,Governments Stormwater Pollution Mgmt., President
Los Angeles, CA 90025 2% 12 Mold Investigations (800) 815-9613
rstoneco@aol.com
RES Environmental Inc. WND 70% 1986 Regulatory Compliance Monitoring, Landfills, Testing, Betty Roberts
28. 865 Via Lata 25% Colton Air Teoxics Testing, PM-10 Particular Testing, Oil Refineries, Industry, President
Colton, CA 92324 5% 10 Air Quality Instrument Repair, Weather Forecasting Government & Regulatory (909) 422-1001/422-0707
Agencies
SCS Engineers $146 0% Environmental Assessments & Remediation, Developers, Government Agencies, Robert Johnson
29. 10300 Fourth St., Ste. 200 0% Long Beach Solid Waste Management, Stormwater Redevelopment Agencies, Banks, Attorneys, Senior Project Manager
Rancho Cucamonga, CA 91730 100% 550 Management Land Owners, Gas Stations, Car Dealerships (909) 373-2508/373-2518
rjohnson@scsengineers.com
Tetra Tech, Inc. WND WND 1966 Environmental Science & Engineering, DOE, U.S. Airforce, CAL EPA, Thomas J. Villeneuve
30. 348 W. Hospitality Ln., Ste. 100 WND Pasadena Hazardous Waste Mgmt. & Remed., County of San Bernardino Vice President
San Bernardino, CA 92408 WND 6,000 Grndwtr. Mgmt. & Remed., Landfill Mgmt. (909) 381-1674/889-1391
javier.weckmann@tetratech.com
TRC $368 WND 1969 Environmental Assessment/Remediation, City, County & State Agencies, Leonard Sequeira, P.E.
31. 21 Technology Dr. WND Windsor, CT Biological & Cultural Resources, CEQA/NEPA, Private Sector, Land Owners, Business Director
Irvine, CA WND 2,700 Protected Species and Developers (949) 727-9336/727-7399
Ultrasystems Environmental $3.2 1994 CEQA/NEPA, TechnicalAssesments Public Agencies Betsy A. Lindsay
32. 100 Pacifica, Ste. 250 95% Irvine (Biological, Air Quality) Private Co. President/CEO
Irvine, CA 92618-7443 5% 32 (949) 788-4900/788-4901
blindsay@ultrasystems.com
URS Corporation WND 25% 1905 Comp. Environmental Svcs., Multi Disciplinary Eng. Federal Government Brian E. Wynne
33. 3500 Porsche Way 33% San Francisco Construction Mgmt., Water & Waste City/County & State Agencies V.P./Office Manager
Ontario, CA 91764 42% 16,000 Water Eng., Solid Waste Mgmt. Private Sector (909) 980-4000/980-1399
Litigation Support, Transportation
Waste Management - Inland Empire $65 0 1955 Solid Waste Collection Municipal J. Alex Braicovich
34. 800 S. Temescal St. 0 Corona Processing & Disposal District Manager
Corona, CA 92879-2058 100% 275 (951) 280-5400/280-5434
BUSINESS JOURNAL • PAGE 11May 2011
The County of San Bernardino Workforce
Investment Board and Workforce Development
Department is ready to assist your business at no
cost with the following services:
• Recruitment assistance
• Funds to train new employees
• Labor market information
• Pre-screened qualified
applicants
• Access to a large applicant pool
• Facilities available for
recruitments
• Layoff prevention assistance
• Outplacement of laid-off
workers
• Hiring tax credits
FREE BUSINESS WORKSHOPS
9650 9th St., Rancho Cucamonga
To Register Call 951-781-2345 or visit www.iesmallbusiness.com
Attention Business Owners
San Bernardino County Workforce Investment Board Funds
Innovative Program
Improve Business...Create More Jobs!
5 Months of World Class Business Coaching at NO COST to you.
Funded by the County WIB to help YOU improve your business
and create more jobs in our county!
This is a VERY intense program suited for the business owner
driven by success!
Program includes:
• Business Health Assessment
• Goal Alignment Consultation
• Operational Plan Development
• Weekly Coaching to ensure plan implementation
• DISC Communication Assessments to improve teamwork
• Opportunity to grow profits save jobs
Program Funds are EXTREMELY Limited!
Call 951.543.9901 to see if you qualify!
Pomona Valley Hospital Medical
Center Among Top 5% in Nation for
Emergency Medicine
HealthGrades Study: Patients Treated at Top
Hospitals for Emergency Medicine Have 40% Lower
Death Rate
A study released today by HealthGrades, the nation’s leading,
independent source of physician information and hospital quality
ratings, named Pomona Valley Hospital Medical Center (PVHMC)
among the top five percent in the nation for emergency medicine
and a recipient of the 2011 HealthGrades Emergency Medicine
Excellence Award.
The findings are based on an analysis of more than seven mil-
lion Medicare patient records from 2007 to 2009. HealthGrades
Emergency Medicine in American Hospitals study focused on 12 of
the most common and life-threatening medical emergencies among
that patient population, including heart attack, pneumonia, chronic
obstructive pulmonary disease(COPD), stroke, heart failure, sepsis,
respiratory failure, pulmonary embolism, gastrointestinal bleeds,
diabetic acidosis and coma, pancreatitis and bowel obstructions.
“Pomona Valley Hospital Medical Center, along with its
Emergency Department physicians, nurses and other care-givers,
has worked to provide healthcare excellence for our patients for
decades.  With 50 beds and various levels of care—from treatment
for the most critically ill patients to our Rapid Medical Evaluation
(RME) area for less severe presentations—we provide a compre-
hensive program to treat emergency patients for either admission
into one of the hospital’s inpatient units or for treatment and dis-
charge,” said PVHMC President/CEO Richard E. Yochum.
“We have continually invested in our emergency services in
order to best meet the needs of our patients. Although we have
earned many HealthGrades awards and distinctions over the years,
this esteemed honor has been earned not just by our associates in
the emergency department but also by those care-givers from
throughout the hospital that work hand-in-hand with our emergency
team to provide the continuum of care that is best for our patients.”
“In the case of a medical emergency, patients need to get to the
closest emergency room as fast as possible. No exceptions,” said
Dr. Rick May, study co-author and HealthGrades vice president of
clinical quality services. “That said we encourage patients to pre-
pare in advance by identifying top-performing hospitals close to
home. Our research shows that it’s not just the care you receive the
moment you arrive that makes the difference between life and
death, but the hospital’s ability to continue to provide you with the
right care at the right time if you need to be admitted.”
“Pomona Valley Hospital’s emergency department has several
unique programs that distinguish its level of patient care,” states Dr.
James Kim, medical director of PVHMC’s Emergency Services
Department.  “Recently PVHMC’s emergency department has
implemented three critical care services for the benefit of the com-
munity: the STEMI (ST-elevated Myocardial Infarction) Receiving
Center (SRC) for patients with this specific type of heart attack that
needs immediate, specialized care; Therapeutic Temperature
Management for witnessed cardiac arrest patients who then under-
go the internal lowering of their core body temperature to relieve
pressure on the brain and to body to allow them to heal over a peri-
od of days; and the newest designation as a certified Primary Stroke
Center for patients who must be treated in 4.5 hours post onset of
stroke symptoms in order to minimize the complications of stroke.”
The Paramedic Base Station continued on page 33
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UNIVERSITY PROFILE
Do We Run Universities as Businesses?
By Jonathan Siu
As of April 2011, the presi-
dent of Cal State University of
San Bernardino, Dr. Albert
Karnig, states that the school is
facing challenges as is most
higher education institutions are
at this time.  Governor Brown’s
2011-2012 budget already plans
to reduce funding to the CSU
system by $500 million, which
represents a further 18 percent
reduction in state funding from
last year’s budget.  This pro-
posed budget would drop state
support by $680 million—or 23
percent—below the precession
level of 2007-2008.  This
amount will drastically affect
the 23 campuses in the statewide
Cal State system which already
has 70,000 more students than
before.  This means that for
CSUSB the budget will be
around $18 million less.  
The short-term outcome will
be higher tuition fees and, to
assure quality and predictable
coursework, tens of thousands
of qualified students will be
denied admission to CSU cam-
puses.  These students will be
re-directed to the community
colleges; but because the com-
munity colleges are also under-
funded, they won’t be able to
meet the student’s needs.
Dr. Albert Karnig is Cal
State San Bernardino’s third
president since assuming the
position in 1997.  In the past, he
has had extensive university
experience as a public affairs
and political science professor.
He acted as provost at the
University of Wyoming, and as
associate vice president for aca-
demic affairs at Arizona State
University.  President Karnig
received his bachelor’s degree
in history and political science
from Augustana College, where
he became a member of Phi
Beta Kappa.  He was a
Woodrow Wilson Fellow, an
N.D.E.A. Fellow and a Kendric
C. Babcock Fellow at the
University of
Illinois, where
he was award-
ed a master's
and a Ph.D.
degree in
political sci-
ence.
He was
born and
raised in New
York and lives
with his wife,
Marilyn, in
S a n
Bernardino.
Dr. Karnig
said, “We’ve
tried to handle
it by reducing
the number of
students who are at the universi-
ty, and to make sure that they
can get into classes and can
graduate in a timely fashion.”
CSUSB has currently decided
not to increase tuition during the
2011-2012 school year unless
state support for the university is
cut beyond the $500 million cur-
rently proposed.  CSUSB will
also be reducing administrative
costs while placing a priority on
direct instruction and faculty
class offerings.
CSUSB has been working
collaboratively with legislature
and the Governor’s Office to
reduce the impact on enrollment
and tuition while considering
ways to lower the cost of
instruction and administration.
They are try-
ing not to pass
on the finan-
cial burden to
the students,
but if the
budget cuts
continue, they
may have to
change their
plan to raise
t u i t i o n .
Without a suf-
ficient budget,
there just
aren’t enough
courses for
most students
to take when
i n s t i t u t i o n s
allow every
student to enroll, making it nec-
essary to exclude some.  The
first enrollment priority would
go to students who have com-
pleted the community college
program.  Even then, students
face the difficulty of not being
able to graduate within the two
to three years they had planned
to attend because they couldn’t
sign up for the courses they
need.
Dr. Karnig recommends tak-
ing classes in the summer, when
CSUSB has open admissions,
and where students can take that
time to catch up.  If they can’t
get into the courses they need at
one institution, they can attend
another one.  This caters to stu-
dents that come home from
another college or students that
would rather take an upper divi-
sion class or need a lower divi-
sion class that they can't get into
elsewhere.  For example, they
can attend the Palm Desert
branch campus in the San
Bernardino County.
Based on state budget lan-
guage, by June 1, CSUSB will
recommend budget options for
public review and comment
prior to the actual adoption of
the budget implementation plan
to be approved by the Board of
Trustees in July.
Sharp budget cutbacks in
recent years have already caused
CSUSB to become more reliant
on tuition fees in order to pro-
vide as many students as possi-
ble with a quality education.
Compared to other states,
California provides among the
lowest levels of support for its
public university students,
despite having among the lowest
student tuition fee levels in the
nation.
CSUSB graduates roughly
4,000 students every year, and
preparing them to work in
industries relevant to the state’s
economy is very important.
CSUSB’s ultimate goal is to
continue to serve as many stu-
dents as possible with a quality
education, so that students can
complete their degrees in a time-
ly fashion and enter the work-
force well prepared for their
futures.  To adjust to the budget
cuts, the university will have to
adapt their services to become
faster, friendlier, more respon-
sive to student’s needs, and
become more entrepreneurial.
CSUSB will also reduce various
operating expenses, which will
necessarily include personnel,
as well as travel, equipment,
supplies and services.  Everyone
is hoping there will not be any
additional reductions, in which
case greater changes may be
required.
Dr. Albert Karnig
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COMPUTER
A Quantum Leap In Computers
By J. Allen Leinberger
No sooner do you get your
new iPhone or iPad, or what-
ever, than you find out that a
newer version is coming out.
Not only that but the old pro-
grams you were using won’t
run on the new edition. There
are new plugs in back so your
external devices won’t plug in.
Contrary to that song, every-
thing new is old again.
Well, hold on, because the
entire computer industry is
about to reinvent itself. The
quantum computer is on its
way. It is a complete revolu-
tion in computing from the
atom up. Forget about bits and
bytes. They are outdated. The
basic concept of computer lan-
guage, those on-and-off
arrangements that spell out
computer codes, are about to
get replaced. Quantum com-
puting adds not only the on-
and-off but also everything
and nothing.
Superpositioning and
entanglement and other quan-
tum mechanical phenomena—
the basis is the qubit. It
replaces the bit that gives you
the on-and-off reading. A pair
of qubits can be in any quan-
tum superposition of 4 states,
and 3 qubits in any superposi-
tion of 8. A quantum computer
operates by manipulation
those qubits with a fixed
sequence of quantum logic
gates. The sequence of gates
to be applied is called a quan-
tum algorithm.
Not long ago I wrote of the
54-gigabyte computer at U.C.
Riverside that could redirect
The good news is that all
four models of computation
have been shown to be equiva-
lent to each other in the sense
that each can simulate the
other with no more than poly-
nomial overhead.
So. When will this thing
hit the stores? Good question.
Ten years ago people said that
the quantum computer was 50
years away. Today we are
down to two or three years.
The University of Michigan
came up with the first working
semiconductor chip for this
process back on 2005. In
2009, Yale developed the first
solid-state quantum processor.
In 2010, the University of
Bristol ran that Shor’s algo-
rithm that I mentioned through
a silicon-based, quantum-
computing chip. There is even
talk of quantum teleportation
in Japan. No, I don’t know if
this means Star Trek teleporta-
tion or something else. I am
having trouble enough with
the stuff I am telling you here.
Ultimately there is no
problem that your computer
can’t solve, given enough time
and memory that the quantum
computer could not also solve,
just faster. It can’t give you a
“yes” to a question that is oth-
erwise “no.” Still, it may be
able to crack the security
codes to The Pentagon or The
World Bank. Such is the stuff
of movies. For now!
Perhaps, someday, we will
have a computer like HAL
from 2001. He may recognize
us by name. He may make
decisions that go against our
will.
Will it achieve self-aware-
ness and consciousness? Will
it decide, like the Skynet com-
puter from the “Terminator”
films, that man is superfluous?
God willing, no.
traffic and predict the course
of hurricanes. It consisted of
several smaller hard drives
linked together to create the
54-gig power. I joked at the
end of the article that very
soon we would all have 54
gigs siting on our desk.
Quantum computers would
make such units kiddy toys.
Remember the calculations on
the chalkboard in the movie
“Good Will Hunting?” Such
problems, or the classic
“Theory of Everything” calcu-
lation would be solved in a
blink. Various classic algo-
rithms can be run exponential-
ly faster than any classic prob-
lems.
Speed is another factor
that makes the quantum com-
puter so miraculous. Consider,
if you can, the measure of time
for an electron to pass in front
of an atom’s nucleus.
Calculations that can run it
that short a time span border
on the miraculous.
To be honest, calling it
miraculous is cheating. The
math and geometry involved
in a simple explanation of the
quantum computing process
requires college level studies.
Most of the information I have
accumulated in the subject
covers specific algorithms
such as Shor’s, Simon’s and
Grover’s, as well as Euclidian
basics and amplitude amplifi-
cation Fourier transform and
quantum error correction.
What’s more, there are
enough theories on quantum
computing that, like DVD and
Blu-ray, there are choices that
have yet to be made as to just
what basic system will ulti-
mately be used. They are, and
I’m quoting here:
The quantum gate array,
the one-way quantum comput-
er, the adiabatic quantum com-
pute and the topological quan-
tum computer.
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SOCIAL MEDIAI I
How to Keep a Webinar Audience
Engaged
By Lindiwe Coyne
Guy sleeping at computer terminal a problem? There are a mil-
lion things distracting webinar attendees, so what can you do to keep
your audience engaged? We, at WebinarListings, are lucky to be
connected to some of the best webinar producers in the field, and we
asked these webinar experts what they believe is integral to audience
engagement.
First up is Mike Agron of WebAttract, who says that it is impor-
tant to know as much as you can about your audience, in order to
make sure that what you are presenting is relevant and truly infor-
mational. Anything that can give a presenter information about their
attendees, and what those attendees know, is good for engagement.
Polls, Q&A, and Chat are all great tools for this purpose. Further,
they also help audience members to know each other.
According to Matt Bovell of Vell Group, giving a great presen-
tation is of utmost importance to keeping an audience engaged.
“Create slides that people can’t take their eyes off of: imaginative
images and great slide layout.” Matt also believes that having a pro-
fessional moderator is an excellent way to keep a presentation on
track and help inertia from setting in. Another strategy of Matt’s that
I particularly like, is his idea of having a list of attendees and call-
ing out their names during an event (in fact, I recommended this to
a certain college professor that I know (i.e. my husband)).
Shelley Ryan of Killer Webinars likes to make her events fun and
get attendees relaxed. Shelley’s favorite strategy for achieving this is
something she says she learned almost by accident. One time she
decided to play fun music at the beginning of one of her webinars.
Seeing that people reacted well, Shelley took to doing it regularly,
with different music mixes. Soon enough, attendees began to log in
early to her events simply to hear what kind of music she had cho-
sen! And then, audience members regularly began discussing the
music, interacting, before the webinar had even begun. Shelley also
makes an awesome, tightly-edited slide show, by the way, making
her webinars highly animated. However, with all the tools, tricks,
strategies, etc. out there, all of the people I spoke to agree that that
the most important aspect of a webinar is the presenter.  Presentation
guru Roger Courville of 1080 Group illuminates, “Engagement isn’t
something you do to your audience, it’s something you are.
Engagement isn't a thing you place continued on page 39
THE INLAND EMPIRE ECONOMIC PARTNERSHIP PRESENTS
THE 2011 STATE OF THE REGION
THURSDAY, MAY 19TH 
DOUBLETREE HOTEL, ONTARIO
222 NORTH VINEYARD AVENUE, ONTARIO, CA 91764
Featuring Dr. John Husing—For the past 13 years, Dr.
John Husing has provided the region’s economic report
card and forecast. This year, in addition to his annual
forecast, Dr. Husing will also present the following:
• In-depth results for the lengthy interviews held with
over 100 local business and community leaders during
the past for months.
• Analysis of the current state of the economy and
employment in the region and issues for the Inland
Empire raised during the interviews.
• Detailed proposal for an Inland Empire Economic
Development Strategy, including how the institutions of the region can cooper-
ate to execute it.
Tickets on Sale Now
$75 IEEP Members 
$85 Pre-Registered (non member) 
$90 At the door (non member)
For more information visit www.regonline.com
How to Protect Yourself Against
Medicare “Gaps”
By David Sayen
Regional Administrator U.S. Centers for
Medicare & Medicaid Services
Your Original Medicare insurance covers a wide variety of health
services, from flu shots to inpatient hospital stays to hospice care. But
it doesn’t cover everything, and it doesn’t cover all your out-of-pock-
et costs.
Many services covered by Original Medicare require co-pay-
ments, coinsurance, or deductibles. But you can purchase supplemen-
tal insurance to cover these “gaps” in Medicare. Such insurance is
called, appropriately, Medigap. Some Medigap policies also cover
certain benefits that Original Medicare doesn’t, like emergency care
in a foreign country. You have to pay for Medigap yourself, and it’s
sold through private insurance companies. You can buy it only if you
have Original Medicare, not Medicare Advantage.
Every Medigap policy has to follow federal and state laws
designed to protect you. Medigap insurance companies in most states
can only sell you a “standardized” Medigap policy identified by let-
ters A through N. Each standardized policy must offer the same basic
benefits, no matter which company sells it. So beware when you’re
shopping for a Medigap policy: Cost is usually the only difference
between Medigap policies with the same letter sold by different com-
panies.
And there can be big differences in how much various insurers
charge for exactly the same coverage.
Here are some of the costs a Medigap policy may cover:
• Medicare Part A (hospital) coinsurance and hospital costs for
up to 365 days after Medicare benefits run out;
• Medicare Part B (doctor’s charges) coinsurance or co-pays;
• Blood (first 3 pints);
• Part A hospice care coinsurance or co-pays;
• Skilled nursing facility coinsurance;
• Part A and Part B deductibles.
Medigap policies generally continued on page 32
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Law Firms
Ranked by Number of Attorneys in the Inland Empire
Firm # Attorneys in I.E. Specialties Clientele # Offices in I.E. Office Manager Local Managing Partner
Address # Partners in I.E. # Offices Co. Wide in I.E. Title
City, State, Zip Phone/Fax
E-Mail Address
Best Best & Krieger, LLP 80 Business, Labor Public & Private 2 Patsy Hinojaosa Eric Garner
1. 3750 University Ave., Ste. 400 38 Employment, Environmental Sector Clients 8 Office Manager Manager/Partner
Riverside, CA 92501 Municipal & Estate Planning Ontario Mills (951) 686-1450/686-3083
Lewis, & Brisbois 30 Public Entity Defense, Insurance Litigation, Various Cities, School 1 Eli Berna John S. Lowenthal
2. 650 East Hospitality Lane, Ste. 600 12 Business & General Litigation Districts, and Numerous 11 Office Manager Managing Partner
San Bernardino, CA 92408 and Appeals, Employment Law Insurance Carriers (909) 387-1130/387-1138
Thompson & Colegate, LLP 20 Civil Litigation, Fleetwood Enterprise 1 Chelly Tamiso John Boyd
3. 3610 Fourteenth St./P.O. Box 1299 8 Real Estate, Construction, Yeager-Skanska; San Bernadino Hospital 1 Office Manager Managing Partner
Riverside, CA 92502 Estate Planning, Employment, (951) 682-5550/781-4012
Probate info@tclaw.net
Lobb & Cliff 16 Corporate, Estate Planning, Family Office, The Magnon Companies, Sun Boss, 1 Susan Lowrance Mark Lobb
4. 1325 Spruce St., Ste. 300 3 Intellectual Property, Litigation, Real Estate Butterfield Land Co., BMW of Riv., 1 Office Manager Managing Partner
Riverside, CA 92507 (Real Property Transactional & Real Property Bank of Hemet, Lynam Industries, Inc., (951) 788-9410/788-0766
Litigation), Taxation Issues Travelers Insurance Co.,The Home Show Plaza mlobb@lcl-law.com
Varner & Brandt, LLP 16 Corporate, Business, Real Estate, Mining, N/A 2 Philippa Jump Bruce Varner
5. 3750 University Avenue, Ste. 610 3 Taxation, Litigation, Estate Planning, 2 Office Administrator Managing Partner
Riverside, CA 92501 Mergers & Acquisitions (951) 274-7777/274-7770
vb@varnerbranch.com
Fullerton, Lemann, Schaefer 12 Business, Civil Litigation, Real Estate, Diocese of San Bernardino 1 Darla Freed Wilfrid Lemann
6. & Dominick, LLP 4 Taxes, Estate Planning, National Orange Show 1 Office Manager Managing Partner
215 North “D” St. Probate, Corporate, Insurance Bonadiman Foundation Associate (909) 889-3691/888-5118
San Bernardino, CA 92401-1712 St. Bernardine Medical Center dfreed@flsd.com
Redwine & Sherrill 12 Condemnation & Water Law, Civil, WND 1 Kathy Hedges Jerry Shoaf
7. 1950 Market St. 7 Business & Tax Litigation, Real Estate & 1 Office Manager Managing Partner
Riverside, CA 92501 Business Law, Tax & Estate Planning, Probate (951) 684-2520/684-9583
www.redwineandsherrill.com
Atkinson, Andelson, Loya, Ruud & Romo 9 Labor Relations & Employment, Facilities & K-12 School & Comm. College 1 Kelli Sword John Dietrich
8. 3450 14th St., Ste. 420 3 Public Finance, Special Education, Litigation, Districts, Municipalities, State 7 Office Manager Managing Partner
Riverside, CA 92501 Construction, Business, Bankruptcy, Estate Agencies, Trade Groups, Non-Profit (951) 683-1122/683-1144
Planning & Administration, Taxation Organizations, Businesses www.aalrr.com
Law Offices of Herbert Hafif 9 Civil Litigation, Commercial & Business WND 1 Mimi Serna Greg Hafif
9. 269 W. Bonita Ave. 0 Litigation, Wrongful Termination, 1 Managing Partner
Claremont, CA 91711 Product Liability, Bad Faith Litigation, (909) 624-1671/625-7772
Personal Injury Class Actions
Cihigoyenetche, Grossberg & Clouse 8 Corp., Bus., Gen. Civil Litigation, Courts, Allied Insurance, Real Estate, 1 Veronica Speed Richard R. Clouse
10. 8038 Haven Ave., Ste. E 4 Comm. Transactions, R.E./Condemnation, Business Banks of California 1 Office Manager Partner
Rancho Cucamonga , CA 91730 Municipal Law, Empl. Law, Construction Defect, (909) 483-1850/483-1840
Police Civ. Liab. Defense, Road Design/Defect Litig. riclouse@cgclaw.com
Rose, Klein & Marias 7 Workers’ Compensation, Individuals 1 Patti Melick Robert I. Vines
11. 3633 E. Inland Empire Blvd., Ste. 400 2 Personal Injury, 8 Office Manager Managing Partner
Ontario, CA 91764 Asbestos Litigation (909) 944-1711/944-1722
www.rkmlaw.net
Schlecht, Shevlin & Shoenberger, ALC 7 Real Estate Law, Commercial & Business WND 1 Charlene Treatch Daniel Johnson, Esq.
12. 801 E. Tahquitz Cnyn. Wy., Ste. 100 6 Litigation, Probate & Estate Planning, 1 Office Manager Managing Partner
Palm Springs, CA 92262 General Business Law, Family Law (760) 320-7161/323-1758
ssslaw@ssslaw.com
Covington & Crowe, LLP 6 Municipal, General Civil Litigation, Casa Colina Rehab. Hospital, City of 1 Frank Lizarraga
13. 1131 West Sixth St., Ste.  300 3 Real Estate, Tax, Employment, Hesperia, City of Riverside/Redevelopment,1 Managing Partner
Ontario, CA 91762 Estate Planning, Probate, Family, Chaffey Joint Unified School Dist., Coach (909) 983-9393/391-6762
Business Law, Bankruptcy Sports, J. Filippi Winery, WUHS www.covcrowe.com
Crandall, Wade & Low 5 Insurance Defense, Corporate Defense, Insurance Companies, Auto Companies, 1 Sharon Rasheed Curtis L. Metzgar
14. 9483 Haven Avenue, Ste. 102 4 Medical Malpractice, Products Liability, Couty of Riverside, County of Los Angeles,3 Office Administrator Director
Rancho Cucamonga, CA 91730 Insurance Coverage Financial Companies (909) 483-6700/483-6701
www.cwllaw.com
Knobbe, Martens, Olson & Bear, LLP 5 Intellectual Property Law, Patents, Loma Linda University Medical Center, 1 Debbie Randall Michael H. Trenholm
15. 3403 Tenth Street, Ste. 700 4 Copyrights, Trademarks, Alfa Leisure, Inc. 6 Office Manager Partner
Riverside, CA 92501 Related Litigation (951) 781-9231/781-4507
www.knobb.com
Bell, Orrock & Watase, Inc. 4 Insurance Defense, Estate Planning, Med. Mal. County of Riverside - Risk 1 WND WND
16. 1533 Spruce St., Ste. 100 0 Nursing Home Mal, Public Entity, Construction Management Div., 0
Riverside, CA 92507 Defect, Wrongful Termination, City of Riverside (951) 683-6014/683-0314
Toxic Tort, Appelate Practice bellorrockwa@earthlink.net
Caldwell, Kennedy & Porter 3 Real Estate, Estate Planning, Probate & Trust, WND 1 Connie Robles Jeanne Kennedy
17. 15476 W. Sand St. 3 Administration, Family Law, Personal Injury, na Office Administrator Managing Partner
Victorville, CA 92392 Civil Litigation, Business Formation & (760) 245-1637/245-1301
Transitions, Corporations www.mscomm.com
Callas and Heise 3 Workers’ WND 1 Michelle Grout W. Steven Heise
18. 942 W. Foothill Blvd 2 Compensation Employers, Insurance Carriers 0 Managing Partners
Upland CA 91786 Defense (909) 982-1234/982-2351
Holstein, Taylor, Unitt & Law 3 Personal Injury, Insured Workers, 1 N/A Brian C. Unitt, Esq.
19. 4300 Latham St. 2 Workers’ Compensation, General Public 1 Admin. Svcs. Mgr. Managing Partner
Riverside, CA 92501 Family Law (951) 682-7030/684-8061
brianunitt@linkline.com
Roth Carney Knudsen, LLP 3 Litigation, Labor and Employment WND 1 Richard D. Roth Richard D. Roth
20. 3850 Vine St., Ste. 240 3 Law, Land Use, Zoning, 0 Attorney
Riverside, CA 92507 Environmental, Media Law, Trademark Law (951) 682-6500/682-6591
rroth@rothcarney.com
continued on page 119
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BIG BEAR LAKE AT THE BRINK
OF SPILLING OVER
First Time in 15 years Big Bear Municipal Water
District Releases Water
This winter season marks the first time since 1996 that The Big
Bear Municipal Water District (BBMWD) has released water from
Big Bear Lake. Dec. 22 was the first time this season BBMWD
opened the flood gates at the Big Bear Dam to let water out. Ever
since then there have been three major water releases and some minor
releases throughout the month of March.
The past month a weather pattern brought more precipitation to
Big Bear Lake, which caused BBMWD to release even more water
from the lake. Currently there are some sections on the lake where
water is lapping over the shoreline. At the time of this press release
Big Bear Lake’s water depth is at 72 feet 3 inches, which is just a
mere 0.07 inches from maximum capacity. Also, snow pack from the
mountain tops will continue to flow into the lake through the end of
May, which will ensure the lake remains full to the brim.
“This season the lake has really kept me on my toes. I have to
assess the water level daily to determine if we need to release more,”
said BBMWD Lake Manager Mike Stephenson. “Our goal is to be
full at the end of all this, and not flood the valley. It’s absolutely awe-
some having a full lake like this.”
A full lake means a healthier lake, too. The recent inflow of water
into the lake has improved the water quality and clarity. The current
clarity level is approximately eight to nine feet, and will continue to
improve for the next couple of months when the water flow subsides.
It is natural for fish and other inhabitants to thrive when the lake level
is up, which creates an all around healthier lake.
“When the quality of water is up, the fish grow faster and just do
better; it’s going to be a great year for fishing at Big Bear Lake,”
added Stephenson.
The boating and fishing season is already underway. BBMWD
opened The Carol Morrison Public Launch Ramp (east launch ramp)
on April 1 and will remain open through Nov. 30. The Duane Boyer
Public Launch Ramp (west launch ramp) will open Saturday, May
12, and will stay open through Oct. 3.
All six Big Bear Lake marinas are now open for business. The
marinas offer pontoon and fishing boat rentals, which are great to
cruise the lake or target hot spots for rainbow trout, largemouth bass
and catfish. Licenses and tackle can also be purchased at the marinas.
Licensed fishing guides offer a more in-depth fishing experience for
trollers and downriggers. When the lake begins to warm up, the mari-
nas will rent kayaks, canoes, standup paddleboards, jet skis and other
types of watercraft to explore the seven-mile long lake.
THREE OPEN ROUTES TO BIG BEAR LAKE
There are three open routes to Big Bear Lake, making it an easy
drive to enjoy the brim-full lake. The open routes are Hwy. 38
(through Redlands), Hwy. 18 (through San Bernardino/Crestline),
and Hwy. 18 (through Lucerne Valley).
To see the most current lake level reading or to learn more about
Big Bear Lake visit www.bbmwd.org. 
Big Bear Lake Quick Facts:
Big Bear Lake is a fresh water lake that stretches seven miles long
and is approximately one mile across at its widest point. Its maxi-
mum water depth is 72 feet 4 inches. The average depth is 35 feet.
There are 22 miles of shoreline. Big Bear Lake is located in the San
Bernardino Mountains at 6,743 feet altitude.
BUSINESS JOURNAL • PAGE 17May 2011
MANAGEMENT
“Trust Me, I’m a Leader”: Why Building a Culture of Trust Will Boost
Employee Performance—and Maybe Even Save Your Company 
If your employees don’t trust leaders, they won’t feel safe—and when they don’t feel safe, they spend all their
creative energy covering their butts. (Hint: This is terrible for business!)
Do your employees trust
you? The brutal truth is proba-
bly not. It may not be fair, and
you may not want to hear it, but
chances are that previous lead-
ers have poisoned the ground on
which you’re trying to grow a
successful business. Make no
mistake: Unless you and all the
leaders in your organization can
gain the trust of your employ-
ees, performance will suffer.
And considering how tough it is
to survive in today’s business
environment, that’s very bad
news for your company.
Why is trust so pivotal?
According to John Hamm, it’s a
matter of human nature: When
employees don’t trust their lead-
ers, they don’t feel safe. And
when they don’t feel safe, they
don’t take risks—and where
there is no risk taken, there is
less innovation, less “going the
extra mile,” and therefore, very
little unexpected upside. 
“Feeling safe is a primal
human need,” says Hamm,
author of “Unusually Excellent:
The Necessary Nine Skills
Required for the Practice of
Great Leadership.”  “When that
need isn’t met, our natural
response is to focus energy
toward a showdown with the
perceived threat. 
“Our attention on whatever
scares us increases until we
either fight or run in the other
direction, or until the threat
diminishes on its own,” he adds.
“Without trust, people respond
with distraction, fear, and, at the
extreme, paralysis. And that
response is hidden inside ‘busi-
ness’ behaviors—sandbagging
quotas, hedging on stretch goals,
and avoiding accountability or
commitment.” 
Hamm calls trustworthiness
“the most noble and powerful of
all the attributes of leadership.”
He says leaders become trust-
worthy by building a track
record of honesty, fairness, and
integrity. For Hamm, cultivating
this trust isn’t just a moral issue;
it’s a practical one. 
“Trust is the currency you
will need when the time comes
for you to make unreasonable
performance demands on your
teams,” he explains. “And when
you’re in that tight spot, it’s
quite possible that the level of
willingness your employees
have to meet those demands
could make or break your com-
pany.”
Hamm has spent his career
studying the practitioners of
great leadership via his work as
a CEO, venture capitalist, board
member, high-level consultant,
and professor of leadership at
the Leavey School of Business
at Santa Clara University. In his
new book, he shares what he has
learned and brings those lessons
to life with real-world stories. 
Unusually “Excellent” is a
powerful back-to-basics refer-
ence book that offers both sea-
soned and aspiring leaders a
framework for understanding
and a guide for applying the bat-
tle-tested fundamentals of lead-
ership at every stage of their
careers.
In his book Hamm explains
that most employees have been
hurt or disappointed, at some
point in their careers, by the
hand of power in an organiza-
tion. That’s why nine times out
of 10 leaders are in “negative
trust territory” before they make
their first request of an employ-
ee to do something. Before a
team can reach its full potential,
leaders must act in ways that
transcend employees’ fears of
organizational power.
The first step starts with
you, Hamm notes. As a leader,
you must “go first”—and model
trustworthiness for everyone
else. Being trustworthy creates
trust, yes. But beyond that, there
are very specific things you can
do to provide “Unusually
Excellent,” trust-building lead-
ership at your organization:
First, realize that being trust-
worthy doesn’t mean you have
to be a Boy Scout. You don’t
even have to be a warm or kind
person, says Hamm. On the con-
trary, history teaches us that
some of the most trustworthy
people can be harsh, tough, or
socially awkward—but their
promises must be inviolate and
their decisions fair.
“As anachronistic as it may
sound in the 21st century, men
and women whose word is their
honor, and who can be absolute-
ly trusted to be fair, honest, and
forthright, are more likely to
command the respect of others
than, say, the nicest guy in the
room,” says Hamm. “You can be
tough. You can be demanding.
You can be authentically who-
ever you really are. But as long
as you are fair, as long as you do
what you say consistently, you
will still be trusted.”
Look for chances to reveal
some vulnerability. We trust
people we believe are real and
also human (imperfect and
flawed)—just like us. And that
usually means allowing others
to get a glimpse of our personal
vulnerability—some authentic
(not fabricated) weakness or
fear or raw emotion that allows
others to see us as like them, and
therefore relate to us at the
human level.
Hamm offers Carl, a self-
made success and CEO of a ven-
ture-backed software company,
as a great example. Carl had a
Ph.D. and held senior manage-
ment positions at several large
IT companies. But he came from
a family with humble roots. In
fact, he was the first kid in his
family to go to college. The sto-
ries Carl used when leading his
team came from his own rural
upbringing. He told them from
the heart and with great humili-
ty. He would emphasize a point
not by reference to some aca-
demic theory, but rather with a
story about working in the corn
fields. His team not only trusted
him more because he wasn’t
afraid to show that side of him-
self, but they loved him for it.
“Carl knew that if he was
authentic, it would be much eas-
ier for him to earn his team’s
trust,” says Hamm. “The best
leaders consciously present
themselves as accessible and
open and vulnerable—that is,
they talk about their fears, chal-
lenges, and failures with humili-
ty, candor, and at times even
some humor—so as to break
down the barriers with those
whom they wish to know. They
know this does not threaten their
power, but, rather, increases
their influence.”
No matter how tempted you
are, don’t bullsh*t your employ-
ees. Tell the truth, match your
actions with your words, and
match those words with the truth
we all see in the world: no spin,
no BS, no fancy justifications or
revisionist history—just tell the
truth.
“Telling the truth when it is
not convenient or popular, or
when it will make you look bad,
can be tough,” admits Hamm.
“Yet, it’s essential to your repu-
tation. Your task as a leader is to
be as forthright and transparent
as is realistically possible. Strive
to disclose the maximum
amount of information appropri-
ate to the situation. When you
feel yourself starting to bend
what you know is the truth or
withhold the bare facts, find a
way to stop, reformat your com-
continued on page 32
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Employment Services/Agencies
Ranked by Number of Offices in the Inland Empire
Company Name Offices I.E. Employees I.E. # of Searches/Year Avg. Candidate Services Top Local Executive
Address Companywide Prof. Recruiters Search Area Salary Range Title
City, State, Zip Yr. Estab.  I.E. Type of Search Fee Phone/Fax
E-Mail Address
AppleOne Employment Svcs. 14 69 WND Varies Temporaries, Full-Time Gregg A. Hassler
1. 26580 Ynez Road, Ste. B 200+ N/A N/A Clerical, Technical, Division Vice President
Temecula, CA 92591 1964 Light Industrial, Payroll, (951) 296-5430/296-6733
Drug & Background Screening www.appleone.com
Labor Ready 9 50 N/A No Hiring Fees On Demand, Temp to Hire, David Williams
2. 4439 Mission Blvd., Ste. G 850 2 Staffing, In Sales Manager
Montclair, CA 91763 1986 Industrial, Construction, Manufacturing, (909) 883-6869/465-6477
Warehouse/Logistics dnwilliams@laborready.com
Kimco Staffing, Inc. 8 24 20,685 Varies by Skill Clerical, Administration, Lisa Pier
3. 17872 Cowan Ave. 26 15 I.E. $10.25 Industrial, Technical, T-H, O-H President
Irvine, CA 92614 1986 Contingent (949) 752-6996/752-7298
www.kimco.com
Staffmark 8 35 2 Million Varies by Skill Clerical/Admin., Acctg., Julia Mollenauer
4. 3847 S. Pierce St., Ste H 300 35 30 States Technical, Light Industrial, na
Riverside, CA 92505 1969 Temp/Temp to Hire, On Site Service, (951) 686-4111/274-0417
Direct Placement julia.mollenaur@staffmark.com
Adecco Employment Services 5 WND WND Varies by Skill Clerical, Light Industrial, Melinda Campbell
5. 5483 Philadelphia St., Ste. B 1,400 WND 14 Countries Accounting, Management, Regional VP
Chino, CA 91710 Technical, Temp. & Direct Hire (909) 464-0810/464-0838
Manpower Inc. of San Bernardino 5 150 WND Varies by Skill Temporary, Direct Hire, Evlyn Wilcox
6. P.O. Box 791 4400 0 Training Assessment Services President/Owner
San Bernardino, CA 92402 1959 (909) 885-3461/885-9969
manpower@manpowersb.com
Select Personnel Service 7 WND N/A Varies Industrial, Clerical, Elizabeth Reyes
7. 2171 S. Grove Ave., Ste. G 50 60 Management, Technical, Manager, Ontario Branch
Ontario, CA 91761 1990 etc. (909) 930-0555/930-0561
ere@selectstaffing.com
Preferred Personnel 3 5,000 N/A Varies Temp. & Perm. Industrial Trisha Goodwin
8. 9125 Archibald Ave., Ste. G 26 50 & Clerical V.P. Regional
Rancho Cucamonga, CA 91730 1991 (909) 477-6644/477-6650
Princeton Corporate Consultants 3 6 WND $60,000 Medical Devices Miriam Baum
9. 420 W. Baseline Rd., Ste. C 3 6 Nationwide Pharmaceuticals Office Manager
Claremont, CA 91711 1977 Standard-33 1/3% Plastics (909) 625-3007/621-0315
Robert Half Accountemps 2 22 WND Varies by Skill Temporary, Temp-to-Hire, Bridgette Zambrano-Mendez
10. 3633 Inland Empire Blvd., Ste. 955 250 5 Worldwide Full-Time, Branch Manager
Ontario, CA 91764 1996 Contingency Specialized Financial Staffing (909) 945-2292/945-2299
Talent Tree Crystal 2 10 San Bernardino Varies by Skill Clerical, Financial/Acctg., Clavdia Herrera
11. 130 S. Mountain Ave., Ste. K & L 188 7 Riverside Counties Contingent Light Industrial Branch Manager
Upland, CA 91786 1990 Fee for Service (909) 982-6566/949-9691
Exact Staff, Inc. 2 1,000+ Varies Varies All Carrie Roy
12. 10535 Foothill Blvd., Ste. 264 13 50 All Varies Executive Recruiter
Rancho Cucamonga, CA 91730 1996 (909) 476-9000/476-9033
croy@exactstaff.com
continued on page. 37
Project, Non-Profit, Inc.
Shea Properties signs three
leases totaling 750,000 square feet at Shea Center Ontario
Emser Tile renews for 400,000 square feet, Aeolus Down takes
245,000 square feet of new space, and Caterpillar renews 105,000
square feet.
Shea Properties announced the signing of three new leases
totaling nearly 750,000 square feet at Shea Center Ontario, a five
building, 1.65 million square foot distribution center situated along
Interstate 10. Walt Chenoweth, Patrick Wood, Frank Geraci and
Juan Gutierrez of Voit Real Estate Services’ Inland Empire office
represented Shea Properties as the lessor in all three transactions.
The industrial center offers easy access to both the 10 and
Interstate 15, and is just minutes from the Ontario Mills Mall and
the Ontario International Airport. “Our team worked closely with
Shea Properties in order to renew leases for Emser Tile and
Caterpillar Logistics Services, and complete a new lease with
Aeolus Down before the previous tenant’s lease had expired,” said
Chenoweth, executive vice president of Voit’s Inland Empire
office. “These successful transactions speak to the efforts of the
Voit team as well as the quality of the product offered by Shea
Properties. The location is ideal for all three tenants, offering
great brand recognition due to the exceptionally high traffic count
that passes the building on Interstate 10 each day.”
• Emser Tile, a leading supplier of the world’s finest tile and
natural stone, renewed its lease for 400,000 square feet. Walt
Chenoweth, Patrick Wood, Frank Geraci and Juan Gutierrez of Voit
Real Estate Services’ Inland Empire office represented the lessor.
• Aeolus Down, distributor of quality down comforters,
signed a new lease for 244,947 square feet. Voit’s Inland Empire
team represented the lessor, and Larry Kliger of Lawrence Allen &
Associates represented the tenant.
• Caterpillar Logistics Services, a technology-based com-
pany providing customized solutions that transform distribution
systems to help companies lower distribution costs while improv-
ing customer service and brand loyalty, renewed its lease for
103,587 square feet. The Voit team represented the lessor, and Dan
de la Paz of CB Richard Ellis represented the tenant
New 500k-Square-Feet Freezer Facility Completed in
Riverside
DEXUS Property has just completed construction of a LEED-
certified 507k-square-feet freezer facility in Riverside. The new
state-of-the-art building is one of
Real Estate...
continued from pg. 7
continued on page 37
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SUCCESS AND MOTIVATION
Professional Is Spelled With 5 P’s!
By Jim Bain
The difference between
successful business people,
entrepreneurs, athletes,
authors—anyone, and those
who are not successful is not
talent. The difference is the
guts to move forward, to take
intelligent risks, to try, to work
harder than anyone else to
become a true professional.
It is a fact that every indus-
try has its share of immensely
successful people, its share of
abject failures, and a whole lot
of people in between. The indi-
vidual success of the people in
most industries can be plotted
on a classic bell curve, where
the great percentages fall
directly in the middle. Exactly
how, then, does someone move
from the majority in the middle
of the pack to that select group
who have reached the top of
their profession?
Professional athletes will
tell you that the difference
between first place and second
place or success and “failure”
is incredibly small. At the
Daytona 500, the premier
NASCAR stock car race,
between 1995 and 2004, the
average margin of victory was
only 0.241 seconds! The differ-
ence between first place money
and second place money—a
whopping $452,116. That
means the additional prize
money for finishing first was
an astounding 68%. In the
Winter Olympics in 2002, the
difference between a gold
medal and NO medal in the
men’s downhill skiing event
was 0.65 seconds. Small
improvements can make a huge
difference.
So, how can you become a
successful professional in your
job and your life? It starts with
small improvements. You sim-
ply need to focus on the five
fundamental P’s.
1. Purpose: Seeking, and
recognizing, opportunities to
serve others is your starting
point. Start by figuring out who
you work for. It is your compa-
ny? No. Is it your manager?
No. Is it your boss? No. It’s
your spouse, your family, your
customer, or your co-workers.
Human beings are social ani-
mals and have a fundamental
need to contribute to some-
thing greater than themselves.
Your job, whatever it is, is
about providing a product or
service to other people for their
benefit. Your joy and success
will come when you know that
you have helped someone else
out. Sit down and write out
your goals. Are they about you
or are they the results of serv-
ing others?
2. Preparation: Be the
best you can be! Read every-
thing you can. Learn from oth-
ers. Learn something new
every day. Listen, you might
learn something. Keep an open
mind. The time to prepare is
before your opportunity comes.
Once that opportunity has pre-
sented itself, it’s too late to pre-
pare.
3. People: Surround your-
self with good people. Your
performance and your reputa-
tion are, most often, deter-
mined by the people with
whom you have aligned your
life. Your bosses, co-workers,
subordinates, mentors, coach-
es, teammates, and friends all
have a huge impact on your
ultimate success.
Choose those people wisely
and be fiercely loyal to them.
They will be the foundation to
your ultimate success. Show
them you care about them by
asking them about them! Then
shut up and listen to the
answers. Care about them and
they will care about you.
4. Priorities: Focus on the
fundamentals and the results
will take care of themselves.
Start each day with a simple
written list of what you plan to
accomplish—today. Make time
to do the things that contribute
to your purpose and your goals.
Remember that if you don’t
have time to do it right, what
makes you think that you have
time to do it over? Learn to
adapt to your changing envi-
ronment. Maintain a controlled
sense of urgency. Being
prompt, being reliable, and
contributing to your team will
go a long way to ensure your
success.
5. Persistence: Maintain a
positive mental attitude. Your
attitude is a choice you make
each and every day. Choose to
be positive. Don’t get bogged
down in negative thinking. The
past is just that—passed. The
future is always a question
mark. What, specifically, can
you do TODAY to continue
toward your Purpose?
How many people do you
know that wake up in the
morning and ask themselves,
“How can I fail today?”
Probably none. People fail
because they haven’t focused
on their Purpose. Or they
haven’t prepared themselves to
take advantage of the opportu-
nities. Or they have made poor
choices in the People with
whom they associate. They
may have lost sight of their
Priorities. Or, they’ve given up
and failed to be Persistent.
So, “professional,” in any
endeavor, is spelled with 5 p’s -
Purpose, Preparation, People,
Priorities, and Persistence.
Focus on those 5 p’s and you
will find the success you seek.
Please visit www.fpite-
am.com or call 352-854-4015.
www.BergmanWindowWashing.com
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the
accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729-1979. Researched
by Michael R. Natzic with Stone & Youngberg. Copyright 2011 by IEBJ.
Banks in the Inland Empire
Ranked by Total Assets, 4th Quarter Data 2010
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk Based Income $ Top Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
Bank of America California 2,268,347,377,000 -2.05% 6.61% 15.77% 2,238,025,000 Brian T. Moynihan/CEO
1. 100 N. Tryon St. -12.44% 11570 4th St.
Charlotte, NC 28255 Rancho Cucamonga, CA 91730
(909) 980-0287
www.bankofamerica.com
JPMorgan Chase & Co. 2,117,605,000,000 11.50% 5.97% 15.51% 17,370,000,000 James Dimon/CEO
2. 270 Park Ave. -4.48% 8108 Milliken Ave,
New York, NY 10017 Rancho Cucamonga, CA 91730
(909) 944-2085 /270-1648
www.jpmorganchase.com
Citibank 1,913,902,000,000 3.15% 6.90% 16.59% 10,602,000,000 Vikram Shankar Pandit/CEO
3. 399 Park Ave. -13.99% 10590 Baseline Rd
New York, NY 10043 Rancho Cucamonga, CA 91730
(800) 274-6660/(909) 948-7618
www.citibank.com
Wells Fargo & Company 1,258,128,000,000 10.91% 7.43% 15.01% 12,362,000,000 John G. Stumpf/CEO
4. 420 Montgomery St. 12.24% 5120 Moreno St.
San Francisco, CA 94104 Montclair, CA 91763-1523
(888) 249-3302/(415)396-6829
john.g.stumpf.@wellsfargo.com
U.S. Bank 302,259,544,000 12.86% 6.14% 12.38% 3.127,740,000 Richard K. Davis/CEO
5. 425 Walnut St. 23,09% 2280 S. Grove Ave.
Cincinnati, OH 45202 Ontario, CA 91761
(909) 947-8586/930-1375
www.usbank.com
Union Bank, N.A. 78,674,854,000 6.99% 9.10% 13.85% 550,310,000 Masashi Oka/CEO
6. 400 California St. -3.44% 3998 Inland Empire Blvd.
San Francisco, CA 94104 Ontario, CA 91764
(909) 944-3343/(415) 765-3507
masaaki.tanaka@unionbank.com
Bank of the West 57,652,862,000 2.61% 11.77% 14.59% 184,600,000 J. Michael Shepherd/CEO
7. 180 Montgomery St. -2.55% 8311 Haven Ave., Ste. 100
San Francisco, CA 94104 Rancho Cucamonga, CA 91730
(909) 941-2223/765-4858
www.bankofthewest.com
City National Bank 20,975,842,000 9.05% 8.51% 15.50% 146,125,000 Russell D. Goldsmith/CEO
8. 555 S. Flower St. -4.01% 3633 Inland Empire Blvd.
Los Angeles, CA 90071 Ontario, CA 91764
(909) 481-2470/481-2472
www.cnb.com
East West Bank 20,690,782,000 10.11% 9.11% 17.42% 169,408,000 Dominic Ng/CEO
9. 135 N. Los Robles Ave. 5.83% 3237 E. Guasti Rd., Ste. 110
Pasadena, CA 91101 Ontario, CA 91764
(626) 768-6000/817-8880
dng@eastwestbank.com
First-Citizens Bank & Trust 17,903,394,000 8.66% 8.22% 16.71% 207,737,000 Frank Brown Holding Jr./CEO
10. 239 Fayetteville St. Mall -4.53% 3595 Inland Empire Blvd., Ste. 2100
Raleigh, NC 27501 (909) 483-2470/919-7769
www.firstcitizens.com
Rabobank, N.A. 11,020,574,000 -0.30% 11.51% 15.10% 187,000 Ronald Blok
11. 3800 Concours, Ste. 350 1.40% Chief Executive Officer
Ontario, CA 91764 (909) 758-4758
www.rabobankamerica.com
California Bank & Trust 10,765,543,000 4.83% 10.08% 13.68% 58,824,000 David E. Blackford/CEO
12. 11622 El Camino Real -11.06% 2009 W. Foothill Blvd.
San Diego, CA 92130 Upland, CA 91786
(909) 920-6664/595-4504
www.calbanktrust.com
FirstBank 10,562,472,000 17.97% 7.7% 17.65% 148,858,000 John A. Lkard/President & CEO
13. 12345 W. Colfax Ave. 3.96% 39575 Washington St., Ste. 101
Lakewood, CO 80215 Palm Desert, CA 92211
(760) 772-2200/836-3576
www.efirstbank.com
Citizens Business Bank 6,428,771,000 6.15% 10.81% 17.82% 68,812,000 Christopher D. Myers
14. 701 N. Haven Ave. -2.83% Chief Executive Officer
Ontario, CA 91764 (909) 980-1080/481-2135
www.cbbank.com
Pacific Western Bank 5,519,010,000 -3.95% 9.07% 13.99% 53,287,000 Matthew P. Wagner/CEO
15. 401 W. A St. -14.85% 2401 South Grove Ave.
San Diego, CA 92101 Ontario, CA 91761
(909) 947-1126/947-9436
www.pacificwesternbank.com
Wilshire State Bank 2,966,215,000 -49.05% 9.68% 13.72% -32,751,000 Jae Whan Yoo/President & CEO
16. 3200 Wilshire Blvd., Ste. 1400 -32.49% 8045 Archibald Ave.
Los Angeles, CA 90010 Rancho Cucamonga, CA 91730
(909) 919-7755/919-7760
www.wilshirebank.com
Community Bank 2,503,167,000 8.77% 9.26% 12.51% 20,669,000 David P. Malone
17. 790 E. Colorado Blvd. -7.75% President & CEO
Pasadena, CA 91101 (626) 568-2265/568-2299
www.cbank.com
continued on page. 25
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www.East180.com
small towns across America, and at
major sporting, cultural, and his-
toric events.
The 9/11 Flag was stitched by local service heroes at Gerald R.
Ford Elementary School in Indian Wells.  The California stitching
ceremony and display was underwritten through the generous sup-
port of The BNP Paribas Open, the official California sponsor of
The National 9/11 Flag. 
“We were honored to have BNP Paribas Open as our partner in
the historic restoration of The National 9/11
Flag,” stated Jeff Parness, founder of The
New York Says Thank You Foundation.
“Their support will help us to honor local
heroes in California for their service to
their community and to the country while
preserving this important national treasure
for generations to come”
The National 9/11 Flag is one of the
largest American flags to fly above the
wreckage at Ground Zero.  The New York
Says Thank You Foundation is currently
taking The National 9/11 Flag on a journey
across America where local service heroes in all 50 states are being
given the historic privilege of stitching the flag back to its original
13-stripe format using pieces of fabric from American flags des-
tined for retirement in each state.  Once the flag is fully restored
and made whole again by the 10th Year Anniversary of 9/11, The
National 9/11 Flag will become a part of the permanent collection
of the National 9/11 Memorial Museum being built at the World
Trade Center.  For more information, to sponsor a stitch, or to
nominate a service hero, please visit www.National911Flag.org.
Locally, Fred N. Latuperissa, was honored as a stitcher, and
sewed his stitch at Ground Zero in New York.  Latuperissa is a
U.S. Navy Vietnam veteran and currently serves as the
International Trade Administration-U.S. Commercial Service
Director of the United States Department of Commerce in Ontario,
the agency that promotes international trade for expansion and
economic growth.  His responsibilities includes promoting region-
al business and international development, marketing, and recruit-
ment of new business to the region, the
expansion and retention of existing busi-
ness, tourism, and workforce collaborative
covering the California counties of
Riverside, San Bernardino and Los
Angeles.
Prior to joining the U.S. Department of
Commerce, he held the position as Head of
Corporate Export-Import Operations for
Hughes Aircraft Electronics, General
Motors.  His temporary assignments over-
seas includes acting Senior Commercial
Officer at the U.S. Embassy in Kazakhstan,
U.S. Embassy in Belgium, advance team member for the Secretary
of Commerce, during the 1994 Presidential Trade Mission to
China and during the Asian Pacific Economic Cooperation
(APEC) meetings in Jakarta, Indonesia.  
In 2003, he established the California Inland Empire District
Export Council, an advisory group of business leaders from the
region appointed by the U.S. Secretary of Commerce.
Local...
continued from pg. 1
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Harvard University researchers
that was published in the
American Journal of Psychiatry
in 2006. That figure includes
time lost due to absenteeism as
well as presenteeism. 
The researchers calculated
the cost of the lost time to be
$36.6 billion annually based on
the number of U.S. workers hav-
ing major depression. 
These costs are mostly hid-
den. Budgets don’t have line
items for depression expenses,
and managers aren’t going to
know that a project is lagging
due an employee being
depressed. 
Presenteeism may also con-
tribute to workplace accidents
due to inattention, but statistics
on this are hard to find. An
employer might never know that
an employee wasn’t paying
attention due the effects of
depression. 
Depression is a silent foe
that quietly affects your bottom
line in ways that can’t easily be
identified. The lost productivity
can result in increased overtime
costs for other employees, or in
hiring costly temporary work-
ers. Workplace accidents due to
presenteeism can result in work-
ers’ compensation claims or
legal liability.
Tackling the problem
The good news is that with
treatment, a depressed worker
can make a full recovery and
once again be a productive team
member. Employers can help
make this possible.  
Here are some tips for
addressing the issue of depres-
sion in your workforce:
• Provide outreach and
education to teach your employ-
ees about depression. Include
information in the company
newsletter, provide information-
al fliers or bring in an expert to
do an awareness seminar.
• Provide confidential
workplace depression screening.
A simple screening question-
naire can yield clues about
whether someone might be
depressed. 
• Help employees get the
treatment they need. Consider
offering an Employee
Assistance Program, which typ-
ically involves partnering with a
company that employees can
contact for counseling regarding
stress, workplace conflicts,
depression and other mental
problems. Alternately, you could
simply refer employees to a
mental health clinic rather than
offering an assistance program. 
Taking steps to fight work-
place depression does not have
to be costly. In fact, a study pub-
lished in the Archives of
General Psychiatry in 2006 con-
cluded that employers can
recoup the cost of depression
screening and care management
after a five-year period, achiev-
ing a net benefit. 
Fighting depression can
make your business more effi-
cient and profitable.
Samuel E. Dey, MD, MBA, is
the medical director of Dogon
Behavioral Medical Group, Inc.,
in Riverside. The practice is the
Inland Empire’s only provider of
NeuroStar TMS Therapy®, a
drug-free treatment for depres-
sion. Dr. Dey can be contacted
via www.dogonmentalhea-
lth.com.
How Much...
continued from pg. 1
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RESTAURANT REVIEW
We can custom
design a label just
for you using:
Photos, Logos,
Colors, Invitations,
Themes.
4231 Winevi l le  Road
Mira Loma, CA 91752
(951)  685-5376 or (951)  360-9180
www.gal leanowinery.com
Tour the Historic Winery weekends from 2:00 pm to 4:00 pm or by appointment
Listed in the National Register of Historical Places
Weddings • Anniversaries
Birthdays • Special Events
Graduations • Holiday • Gifts
Wine Tasting Available Daily
A Texas BBQ in Rancho
By Jonathan Siu
If you’re looking for the best
authentic home-style Texas bar-
becue experience in the Inland
Empire area, you’ve got to try
Red Hill BBQ in Rancho
Cucamonga. This place serves
up the most
delicious bar-
becue I’ve
ever tasted.
Diane Cooper,
owner and
operator of
Red Hill
BBQ,  started
this endeavor
21 years ago in Ontario under
the name of Black Tie BBQ.
They have since relocated to
their Rancho Cucamonga loca-
tion and have been there for 16
years.
Diane was a stay-at-home
mom and housewife that had a
passion for cooking and enter-
taining guests from her home.
Her late husband, Wendell
Price, who moved from Texas
27 years ago, was a tool and die
machinist that had a love and
talent when it came to cooking
BBQ.  With
their com-
bined talents,
they started
their own
BBQ restau-
rant in which
W e n d e l l
worked the
BBQ grill and
Diane cooked her grandmother's
home-style Louisiana-style
recipes.  
Currently, her two sons,
Warren Price, 27, and Jonathan
Price, 22, help to run the restau-
rant and make this family busi-
ness successful.  She has taught
her children how to prepare the
food just like her family
has been doing it for gener-
ations—but even today,
some of the recipes are
handmade by Diane at the
restaurant—such as the
beans, rice, banana pudding
and her aunt’s gumbo.
Diane says, “I like to call
the patrons of our restau-
rant my guests… not cus-
tomers.  I want them to feel at
home when they enter our
doors.”
Right outside the restaurant
they have huge BBQ grills in
which they smoke the meats.  A
lot of smoke floods out of them
which really gives this hole-in-
the-wall character.  You enter
the doors and you approach a
counter with a simple menu on
the left and cozy seating for
about 10.  They do catering and
deliveries so customers can
enjoy their BBQ anywhere.
They also prepare whole
smoked luau pigs and deep fried
turkeys all year long.
Diane says that when mak-
ing BBQ, the sauce is the key…
the meat must be smoked and
flavorful, and you need to pre-
pare it in such a way so the fin-
ished meat is nice and tender.
They make their BBQ in the
delicious and unique Texan
style—which is grilling or rather
smoking the meats in low tem-
peratures using indirect heat
over hardwoods.  The steady
low heat allows the meat to thor-
oughly cure and break down the
continued on page 35
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OVER 100,000 MEALS PROVIDED
BY THE TEMECULA MURRIETA
RESCUE MISSION IN FIRST
QUARTER OF 2011
The Temecula Murrieta Rescue Mission has increased its num-
ber of meals provided by over 7,000 in the last month alone, for a
total of 103,212 meals provided to needy Temecula and Murrieta
residents in the first quarter of 2011.
“The Temecula Murrieta Rescue Mission’s meal programs and
food box distributions demand has increased steadily each month
this year,” explained Jim Palmer, president of the Rescue Mission.
“Without the continued support of the Rescue Mission’s donors
and volunteers, hundreds of people would not be fed and thousands
of food boxes would not be provided to needy families and chil-
dren in the region every month.”
Through the food box distribution at the Rancho Community
Church campus, as well as the newly added service point at the
Calvary Chapel Murrieta campus, the Temecula Murrieta Rescue
Mission is now averaging 40,000 meals each month. In addition to
these meals served, the Rescue Mission has also provided 225 bed
nights and provided 165 medical visits to the needy in the first
quarter of the year.
The Temecula Murrieta Rescue Mission is in need of food
donations, as well as monetary donations. Monetary donations to
aid in the purchase of meals and services can be made at
www.RescueMissionTM.org.
continued on page 30
BUSINESS JOURNAL • PAGE 25May 2011
Banks in the Inland Empire
Ranked by Total Assets, 4th Quarter Data 2010continued from page. 20
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk Based Income $ Top Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
Manufacturers Bank 1,941,574,000 4.80% 13.83% 20.01% 1,295,000 Mitsugu Serizawa
18. 515 S. Figueroa St. 14.84% Chairman & CEO
Los Angeles, CA 90071 (213) 489-6200/489-6767
cconte@manubank.com
Pacific Mercantile Bank 1,014,640,000 -5.55% 7.64% 10.94% 11,178,000 Raymond E. Dellerba
19. 3257 East Guasti Rd., Ste. 110 -45.95% Chief Executive Officer
Ontario, CA 91764 (909) 937-7260/390-6404
www.pmbank.com
Bank of Hemet 444,531,000 21.35% 11.11% 14.46% 9,693,000 Kevin R. Farrenkopf
20. 3715 Sunnyside Dr. -24.17% Chief Executive Officer
Riverside, CA 92506 (951) 248-2000/784-5791
kfarrenkopf@bankofhemet.com
American Security Bank 413,555,000 -8.45% 9.42% 12.66% 662,000 Tom L. Dobyns/CEO
21. 1401 Dove St. -11.47% 2163 Compton Ave.
Newport Beach, CA 92660 Corona, CA 92881
(951) 739-7171/(949) 263-1290
www.amsecbank.com
Community Commerce Bank 360,810,000 4.29% 10.43% 12.34% 252,000 William M. Lasher
22. 390 W. Foothill Blvd. -19.94% Chief Executive Officer
Claremont, CA 91711 (909) 625-7891/265-0342
www.ccombank.com
Security Bank of California 338,508,000 1.42% 13.75% 16.62% 1,202,000 James A. Robinson
23. 3403 Tenth St., Ste. 100 2.94% Chief Executive Officer
Riverside, CA 92501 (951) 368-2265/368-2271
ccanale@securitybankca.com
CommerceWest Bank, N.A. 302,496,000 0.33% 12.91% 21.87% 546,000 Ivo A. Tjan
24. 2111 Business Center Dr. -9.71% Chairman, President & CEO
Irvine, CA 92612 (949) 251-6959/251-6958
www.cwbk.com
Inland Community Bank, N.A. 263,937,000 3.60% 10.15% 16.13% 1,553,000 James S. Cooper
25. 3999 E. Inland Empire Blvd. -30.21% Chief Executive Officer
Ontario, CA 91764 (909) 481-8706/481-9928
jcooper@icbbank.com
Commerce National Bank 256,292,000 2.24% 10.75% 18.32% 102,000 Mark E. Simmons/President & CEO
26. 4040 MacArthur Blvd., Ste.100 -13.39% 279 E. Orangethorpe Ave.
Newport Beach, CA 92660 Fullerton, CA 92832
(714) 451-8650/578-6727
msimmons@commercenatbank.com
Palm Desert National Bank 224,481,000 -29.15% 2.77% 6.96% 6,911,000 Richard D. Schneider
27. 73-745 El Paso -54.99% Chief Executive Officer
Palm Desert, CA 92260 (760) 340-1145/340-1387
kmcguire@pdnb.com
Canyon National Bank 210,859,000 -197.73% 1.49% 3.09% 10,008,000 Mark A. Gustasson
28. 1711 E. Palm Canyon Dr. -17.80% Chief Executive Officer
Palm Springs, CA 92264 (760) 325-4442/325-1138
www.canyonnational.com
First National Bank of California 172,515,000 -0.39% 11.21% 15.32% 4,372,000 John R. Clayton
29. 3727 Arlington Ave. -12.06% President & CEO
Riverside, CA 92506 (951) 788-2265/788-9683
www.fnbnorcal.com
Mission Oaks National Bank 158,801,000 -64.72% 9.85% 13.71% 7,348,000 Gary W. Votapka
30. 41530 Enterprise Circle S. -30.20% President & CEO
Temecula, CA 92590 (951) 719-1200/719-1201
gvotapka@missionoaksbank.com
Premier Service Bank 155,942,000 -21.36% 8.25% 11.64% 9,258,000 Karry L. Pendergast
31. 3637 Arlington Ave. -3.70% Chief Executive Officer
Riverside, CA 92506 (951) 274-2400/274-2410
kpendergast@premierservicebank.com
Desert Commercial Bank 147,644,000 -5.83% 11.01% 14.39% 106,000 Tony J. Swartz
32. 44-801 Village Ct. 16.11% Chief Executive Officer
Palm Desert, CA 92260 (760) 340-7595/340-7599
www.desertbanking.com
First Mountain Bank 143,732,000 -2.83% 10.33% 13.23% 88,000 John G. Briner
33. 40865 Big Bear Blvd. 9.02% Chief Executive Officer
Big Bear Lake, CA 92315 (909) 866-5861/866-9247
www.firstmountainbank.com
Golden State Bank 123,078,000 -94.69% 6.23% 8.74% 2,933,000 Tom Byington
34. 1080 W. Foothill Blvd. -24.48% Chief Executive Officer
Upland, CA 91786 (909) 981-8000/579-6369
www.goldenstatebusinessbank.com.com
Chino Commercial Bank, N.A. 113,827,000 5.69% 8.71% 14.48% 568,000 Dann H. Bowman
35. 1551 S. Grove Ave. 4.82% Chief Executive Officer
Ontario, CA 91761 (909) 230-7600/230-5595
dannhbowman@chinocommercialbank.com
Commerce Bank of Temecula Valley 44,967,000 -7.81% 21.20% 26.80% 1,138,000 Donald W. Murray
36. 25220 Hancock Ave. -16.09% President & CEO
Murrieta, CA 92562 (951) 973-7400/973-7401
bdemmin@commercebanktv.com
BBVA Bancorner USA na na na na 4,145,000 Eugene H. Wood
37. 815 W. Holt Blvd. na President & CEO
San Bernardino, CA 91762 (909) 460-0129/460-0679
www.bbvabancomerusa.com
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the
accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729-1979. Researched
by Michael R. Natzic with Stone & Youngberg. Copyright 2011 by IEBJ.
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PROFILE
TV News........Native American Opportunities.....and Robert Bledsoe
By Jonathan Siu
When someone tells you
they work in public relations,
what does that mean to you?
Commonly, there is confusion
about what role public relations
really plays within a corporate
structure and how it works.
Most perceive it to fall some-
where under advertising and
marketing.  PR agents or practi-
tioners use strategies to commu-
nicate, build targeted awareness
and drive growth. Currently,
Robert Bledsoe works as the
public relation’s manager at
Pechanga Indian Resort and
Casino in Temecula Valley—the
largest premier resort and casino
in California.  The Pechanga
resort is the location of the
largest casino in the west—big-
ger than anything in Vegas.  The
resort is owned and operated by
the Pechanga Band of Luiseno
Indians, which has called the
Temecula Valley home for more
than 10,000 years.  
Robert Bledsoe, 41, has
lived in Rancho Cucamonga for
15 years and recently purchased
a house there.  In 1991,  Bledsoe
graduated from the University
of Redlands with a major in
English writing and political sci-
ence.  After graduating he went
to work for Paramount Pictures
as an assistant publicist in the
still photography department.
This was his first publicity expe-
rience in terms of going and
working in public relations.
While with Paramount, he had
the opportunity to work on a few
low budget films. Once he
gained some film experience, he
became an assistant director.  
Starting in 1993 he
worked under the direction of
Bill Anthony, the publisher of
the Inland Empire Business
Journal, who needed someone to
assist him with the “Inland
Empire TV News.”   Bledsoe
worked at the IE TV News for
seven years— first as a camera-
man, editor, and on-camera tal-
ent.  Later he was promoted to
fill the role of producer and head
news director doing the daily
TV news program for the Pax
Network.  As the producer there,
he was in charge of all staffing
and managing and maintaining
the equipment.  During his time
with the IE TV News, he devel-
oped his media background,
which he says is absolutely crit-
ical if you want to work in pub-
lic relations.  Even though he
was working with TV news,
there would be newspaper
reporters that worked
closely with him.
Once the television
program ended, he moved
on to work for the PR con-
sulting firm Pacific
Research and Strategies,
Inc. from 2000 till 2008.
To anyone who aspires to
work in the lucrative field
of PR, he recommends
you work for the media.
He said, “You've got to pay your
dues, and you pay 'em working
as a journalist at a newspaper or
TV news group.”  If you are
involved with any sort of public-
ity, your intent is to get your
article or story placed in news-
papers, magazines, television
and other media outlets.  In pub-
lic relations, he doesn’t service
the customers, he deals with the
media.  To correctly service the
media, he needs to know exactly
what the media would be
expecting from him, and his
experiences have taught him to
anticipate their needs.  While
working at this PR firm, he had
the opportunity to represent
many Indian tribes, and, at one
time, represented
Pechanga. This
gave him the
opportunity to
meet with them
directly.  The PR
firm also repre-
sented many types
of companies,
including anything
from fast-food,
museums, col-
leges, and various
other types of busi-
nesses.  
Two and a half years ago, he
hooked up with the Pechanga
group to represent their resort as
the head of their public relations
department.  Currently, he is
looking to hire a PR specialist to
work with him, and he is look-
ing for someone with journalism
experience on their resume.
He’s learned that every major
PR firm out there lists journal-
ism experience under their job
requirements.  
Bledsoe states, “Unless you
have a media background, I
think it will be very hard to find
the right candidate to service the
media and that’s all my job is….
if you were to hire a card dealer
at a casino, I believe your best
candidate would be someone
who plays cards… someone
who actually knows what a good
card experience is, one who
knows what they like, one who
knows what other players like…
This is the same when it comes
to public relations.”
One of the major challenges
with his job now is keeping the
excitement up among the differ-
ent media outlets.  Pechanga has
about 700 entertainment events
booked in one year, and some
larger acts, like Paul Simon,
require a lot more time to publi-
cize. Pechanga’s comedy club
for instance books about three
comedians a week, and it’s his
job to think of ways to make
every week seem new and inter-
esting.  
Pechanga has one of the best
golf courses in all of Southern
California, a Four Diamond
hotel, a great spa, huge conven-
tion space, and entertainment
acts like Tony Bennett.  All
those things tied together into
one makes Pechanga a premier
casino experience.  Public rela-
tions are all about forming the
public’s perception or image of
the business you
represent.  Due to
the economy, there
have been massive
cutbacks in most
companies in terms
of advertising and
marketing plans and
budgets.  PR usually
falls under this cate-
gory.  But recently,
there has been a
growth in social media network-
ing and public relations.
Bledsoe states that PR is more
important than an advertising
department.  Public relations, if
planned strategically, can raise
awareness of an organization
and its services or products,
manage issues and situations in
times of crisis, improve employ-
ee morale and retention,
increase sales, and forge rela-
tionships of the business within
the community.
Robert Bledsoe
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INLAND EMPIRE People and Events
The Rancho Mirage Woman's Club recently held its
awards luncheon. The club presented $30,000 to
eight local children's charities: Angel View, Boys &
Girls Club of the Coachella Valley, Buddy Rogers Youth
Symphony, College of the Desert nursing student
scholarships, Healing Horses, Mourning Star Center,
Olive Crest, and Rancho Mirage Elementary School
Reading Program.
For more information about the Rancho Mirage
Woman's Club visit www.womansclubrm.com.
A $1 million grant was awarded to Olive
Crest for its Coachella Valley Children’s
Center. The money will be used to build
four homes for abused and at-risk teens.
The project broke ground in April 2007,
but vertical construction was delayed until
June because of a funding shortfall.
The buildings will include a private
school and a recreational area.
For more info about Olive Crest or to
donate, call (800) 550-2445 or go to
www.OliveCrest.org.
The St. Elizabeth of Hungry Food Pantry
received a $13,800 grant by Stater Bros.
Charities. The grant will be used to purchase
food and help feed the hungry in Desert Hot
Springs.
The food pantry is located at 66-700
Pierson Boulevard.
A ribbon cutting ceremony presented by
Cathedral City Chamber of Commerce for Classic
Yellow Cab opening a new branch in Cathedral
City.
For more information on Classic Yellow Cab of
Cathedral City visit www.classicyellowcab.com.
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Joe Ravens Named Market President 
for Wells Fargo Citrus Empire
Community Bank
Wells Fargo has named Joe Ravens Community Bank market
president for the Citrus Empire region. Ravens oversees 26 banking
stores and 500 team members across the communities of Chino,
Chino Hills, City of Industry, Covina, West Covina, Diamond Bar, El
Monte, La Puente, Montclair,
Ontario, Pomona and Walnut.
“Joe is an exceptional leader
who is well respected by team
members, customers and the
community,” said Los Angeles
Metro Regional President John
Sotoodeh. “I am confident he
will continue to build upon our
success in this very important
region.”
A 13-year veteran of the
company, Ravens previously
served as Wells Fargo district
manager for the South Valley
Metro market in the San
Fernando Valley for the past
two years. Prior to that, he was
district manager for the Conejo
Valley market in the Pacific Coast region. He also served as direc-
tor of the regional bank private banker program, working to coach
and develop the skills of private banking managers.
Darryl Montgomery Named Market
President for Wells Fargo Eastern
Corridor Community Bank
Wells Fargo has named Darryl Montgomery Community Bank
market president for the Eastern Corridor. Montgomery oversees 20
banking stores and 430 team members across the communities of
Azusa, Claremont, Duarte, Glendora, Hesperia, La Verne, Monrovia,
Rancho Cucamonga, San
Dimas, Upland and Victorville.
“We’re pleased to have
Darryl join our team given his
considerable experience and
reputation in the financial serv-
ices industry,” said Los Angeles
Metro Regional President John
Sotoodeh. “I am confident he
will uphold our commitment to
serving our customers and com-
munities with exceptional serv-
ice.”
Montgomery is a 28-year
Wells Fargo veteran who most
recently served as senior vice
president and division manager for Wells Fargo Financial. In this
role, Montgomery managed financial operations for customers in 12
states west of the Rockies overseeing more than 950 team members.
He has served as a district manager and regional manager for sever-
al Wells Fargo markets across the country, including Louisiana,
Mississippi, South Alabama and Florida.
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EXECUTIVE NOTES 
• Best Best & Krieger
Hires Former Summer
Associates to Join Firm
Best Best & Krieger LLP
hired entry-level associates to
join the firm’s municipal and
redevelopment law practice in
their Inland Empire offices.
The attorneys, who were
summer associates at the firm
in 2009, joined one of the
largest municipal practices in
the state: BB&K attorneys
serve as city attorney to nearly
30 cities across California.
“We are glad to bring
aboard the associates and
make them part of a thriving
practice,” said Jill Willis, a
BB&K partner and chair of the
firm’s recruiting committee.
The associates are:
• Ruben R. Espinoza of
the Ontario office whose prac-
tice focuses on municipal and
public entity representation,
civil and criminal code
enforcement, and employment
law litigation. He graduated
from University of California,
Los Angeles School of Law in
2010. Prior to law school,
Espinoza worked for the
California State Assembly,
analyzing legislation and
working closely with Inland
public officials and residents
to craft effective legislative
solutions for the region.
• Andrew D. Maiorano,
who is based in Ontario and
represents municipal and pub-
lic entities on matters involv-
ing civil and criminal code
enforcement and litigation,
and business litigation. He
graduated from Pepperdine
University School of Law in
2010. Prior to joining BB&K,
Maiorano interned for the San
Bernardino County District
Attorney’s Appellate Services
Unit and the International
Wealth Planning Group of
Withers LLP’s London office.
• Vanir Welcomes Jim
Hammer as Transportation
Market Segment Leader
Vanir Construction
Management, Inc. has hired
Jim Hammer, PE, PMP, as its
transportation market segment
leader who will be based in
Vanir’s San Bernardino office.
Jim brings more than 25 years
of experience in project deliv-
ery for federal, state and local
agencies. He previously
served in an executive level
with the Department of
Transportation, Caltrans
where he was responsible for
managing highway capital
improvement programs and
improving project delivery
processes and systems.
He has also specialized in
managing highway projects
across the state and in various
phases of delivery. Recently
he served as the Caltrans proj-
ect manager for the North
County Corridor Project in
Stanislaus County, estimated
continued on page 43
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Law Firms
Ranked by Number of Attorneys in the Inland Empirecontinued from page 15
Firm # Attorneys in I.E. Specialties Clientele # Offices in I.E. Office Manager Local Managing Partner
Address # Partners in I.E. # Offices Co. Wide in I.E. Title
City, State, Zip Phone/Fax
E-Mail Address
Kring & Chung, LLP 3 Construction Law, Business Law, Growing Inland Empire Businesses, 1 Kim Cantrall John R. Blakeley, Esq
21. 3602 Inland Empire Blvd., Ste. A120 2 Insurance Law, Employment Law, Construction Contractors 4 Office Manager Partner
Ontario, CA 91764 Family Law, Estate Planning (909) 941-3050/941-4499
jblakeley@kringandchung.com
DesJardins and Panitz, LLP 2 Civil & Business Litigation, WND 2 Carmen Gil Michael DesJardins
22. 3838 Orange St. 2 Real Estate, Bankruptcy 2 Office Manager Managing Partner
Riverside, CA 92501 (951) 779-1501/779-8379
www.djplawyers.com
Dickman & Holt 2 Civil Litigation, Construction, Real Estate, Owners, Contractors, 1 Montessa D. Holt John G. Dickman
23. 3638 University Ave., Ste. 212 2 Employment, Business Design Professionals, 1 Partner Partner
Riverside, CA 92501 Litigation, Premises, Equipment Suppliers, (951) 683-3693/683-3670
Liability Defense Engineers
Epsten Grinnell & Howell, APC 2 Community Assoc., Enforcement Litigation CC+R Home Owners 1 Linda Adams, Esq. Thomas S. Gatlin, Esq.
24. 41870 Kalmia St., Ste. 160 0 Councils; Assessment Correction Services; Const. Associations, Corporate 2 Managing Partner
Murrieta, CA 92562 Defect Litigation; Reconstruct. Support (951) 461-1181/461-2916
lstettler@epsten.com
The Miller Law Firm 2 Construction Defect Homeowners Associations 1 Rachel Miller Thomas E. Miller
25. 620 Newport Center Dr., Ste. 700 2 Property Managers 7 Attorney CEO
Newport Beach, CA 92668 Home Owners (800) 403-3332/(949) 442-0646
Mugg & Harper, LLP 2 Insurance Defense, Insurance Companies, 1 Diana Harper M. Mugg/L. Harper
26. 325 W. Hospitality Ln., Ste. 110 2 Personal Injury, Family Law, Cities, Counties, 1 Office Manager Managing Partners
San Bernardino, CA 92408 Civil, Business, General Litigation Governmental Agencies (909) 885-4491/888-6866
www.muggandharperlaw.com
Anderson & Kriger 1 Construction Homeowners 1 Barbara Follett Mr. Sickinger
27. 2155 Chicago Ave., Ste. 300 1 Defect, Litigation 5 Office Administrator Managing Attorney
Riverside, CA 92507 (951) 787-7146/787-7168
www.a-k.com
Ferguson Law Firm 1 Govt. Relations, Civil Litigation, Lomas Outdoor Auction, 1 N/A James Cato Ferguson
28. 73101 Highway 111, Ste. 1 1 Land Use, Contract Disputes, Solid Waste Fairway Outdoor Advertising, 1 Partner
Palm Desert, CA 92260 Morris Communications (760) 776-8233/776-8255
Florida Power Light info@govlaw.com
Law Office of John T. Hranek 1 Probate, Estate Planning, Wills, Trusts, WND 1 N/A John T. Hranek
29. 28057 Bradley Rd. 1 Family Law, Bankruptcy, 1 Attorney
Sun City, CA 92586 Real Estate, Mediation (951) 679-6774/679-0834
hraneklaw@yahoo.com
Law Offices of Sal Briguglio 1 Corporate and Business, WND 1 N/A Sal Briguglio
30. 9333 Baseline Rd., Ste. 110 0 Probate, Family and Criminal Law 1 Partner
Rancho Cucamonga, CA 91730 (909) 980-1100/941-8610
litiga8@aol.com
Inland Empire Agencies Win in
Regional ADDY® Awards
The American Advertising Federation (AAF) Inland Empire is
pleased to announce that eight of the Inland Empire members, and
three Inland Empire students, have been honored for their work at
the Regional ADDY Awards judging last month. The District
Competition finalists were from Southern California and Southern
Nevada, and included all Gold Medal winners from local ADDY
competitions.
The local professional winners each won Regional Silver
ADDY® Awards:
• University of Redlands TV–Andrew Wilkin for the University
of Redlands
• Destination Marketing Campaign – City of Riverside
• Human Body Exhibit Partners in Health – Ignite Design &
Advertising
• KUMHO TIRES ‘DriveKumho’ – Ignite Design & Advertising
• The Learning Centers at Fairplex – Ignite Design &
Advertising 
• Super Nutricia Trading Cards - Inland Empire Health Plan
• 1foodsource – J. Brenlin Design
• Loma Linda University Cancer - Loma Linda University
Health
The Inland Empire student winners were:
• Gold ADDY® Award: Summer Registration Campaign, Aldo
Lopez, Art Institute-Inland Empire
• Silver ADDY® Awards: LA Marathon Campaign, Oscar
Orozco, Art Institute-Inland Empire
• Silver ADDY® Awards: St. Valentines Day Massacre, Ricardo
Gonzalez, Art Institute-Inland Empire
“Winning regional ADDY® Awards is not only important to the
individuals and agencies; but it also represents the creative excel-
lence, professionalism, and quality that Inland Empire advertising
professionals produce. We would encourage Inland Empire busi-
nesses to support local professionals before going to Los Angeles or
Orange County, because our area has plenty of talent,” said, Jon
Burgess, vice president of the AAF-Inland Empire.
About the Temecula Murrieta
Rescue Mission
The Temecula Murrieta Rescue
Mission’s facilities and programs provide food assistance and
shelter, in addition to counseling, education, job training, mental
wellness, life skill training and medical services to provide a solid
foundation for the transition to a self-sufficient life. To make a
donation or inquire about volunteer opportunities with the Rescue
Mission, call (951) 526-1200 or log on to
www.RescueMissionTM.org.
Over 100,000...
continued from pg. 24
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JERRY D. MEADS  NEW WORLD INTERNATIONAL WINE COMPETITION
Presents
A WINE EXTRAVAGANZA • GOLD MEDAL SHOWCASE & AUCTION
HILTON ONTARIO AIRPORT
700 N. HAVEN AVE., ONTARIO CA 91764
Sunday, June 5, 2011 • 4:00 P.M. to 7:00 P.M.
DONATION: $65.00 • AT THE DOOR: $75.00
Please make checks payable to:
Pomona Valley Habitat for Humanity
(Building Houses, Building Hope)
OR
The Unforgettables Foundation
(Assisting families with the burial costs on the saddest day of their life...the loss of a child)
NO ONE UNDER 21 WILL BE ADMITTED—Business Attire—No Jeans, No Shorts, No T-Shirts—Dress Code Enforced
Five Outstanding Community
Members to be Honored at
Community Action Partnership of San
Bernardino County Gala Event on
May 19, 2011
The board of directors for Community Action Partnership of San
Bernardino County is proud to announce the recipients of this year’s
Community Action Legacy Awards. The awardees will be honored
at the Community Action Partnership Gala Banquet and Fundraiser
on Thursday, May 19, 2011 at the San Bernardino Hilton.
In 2009, the Community Action Board of Directors launched the
Community Action Legacy Awards to honor individuals and organ-
izations that have supported the mission and vision of CAPSBC of
supporting low-income residents of San Bernardino County in
achieving self-sufficiency.
These awards celebrate key members of our community, individ-
uals and institutions whose commitment to assist their neighbors is
noteworthy because it has produced tangible results over time.
There are five awards that will be given:
1. The Legislative Advocate Award will be presented to
Congressman Joe Baca, 43rd Congressional District. This award is
given to an elected official who has a distinguished record of public
service to their community; who personifies professionalism and
leadership; and whose passion and commitment has improved the
lives of low-income residents of San Bernardino County.
2. The Community Partner Award will be presented to San
Manuel Band of Mission Indians. Given to an organization for
their generous financial of support of CAPSBC and the clients they
serve. The San Manuel Band of Mission Indians has established a
benevolent partnership with CAPSBC and their food bank over the
past year.
3. The Venny H. Newman Humanitarian Award will be pre-
sented to Pastor Willie Ulibarri, Jr. president of Project Life Impact
in San Bernardino. This award is given as a tribute to  Venny
Newman who has dedicated her life to advocating for the poor.
Newman was a pioneer in the establishment of the Dependency
Prevention Commission at its inception in 1965, which is now
Community Action Partnership of San Bernardino County. For his
dedication and motivation to help- continued on page 33
Two La Quinta Schools
Named 2011 California
Distinguished Schools
Two La Quinta schools, La Quinta High School and Colonel
Mitchell Paige Middle School, have been recognized for their
excellence in meeting state and federal academic achievement
benchmarks by being recognized as California Distinguished
Schools. CVEP commends the schools leadership, parents and
students for their great contribution to improving the educational
outcomes of our region’s students. CVEP would like to specifi-
cally recognize the valuable contribution LQHS makes to the
region’s workforce excellence goals through their three CA
Partnership Academies preparing students for the future work-
force in healthcare, culinary arts and public service.
Economic Drivers of the Valley
CVEP was a featured discussion topic at last month’s session
of Leadership Coachella Valley—the event titled “Economic
Drivers of the Valley.” The discussion included an explanation of
the role of the Coachella Valley Economic Partnership and the
progress of the valley’s Economic Blueprint. Leadership
Coachella Valley is a program facilitated by current community
leaders, designed to identify, motivate and develop future com-
munity leaders by addressing valley wide topics, needs and con-
cerns.
Other speakers and topics at last month’s economic session
included: Dr. John Husing speaking on the economics and politics
of the valley; Scott White, president and CEO of the CVA, speak-
ing on the economic impact of tourism; Tom Davis, Agua
Caliente Chief Planning and Development Officer, speaking on
the economic impact of Aqua Caliente Band of Cahuilla Indians,
as well as discussions on the impact of redevelopment agencies,
commercial real estate, special events and retail on the Coachella
Valley.
Upcoming Events
May 12 - 13, 2011
3rd Annual Coachella Valley Energy Summit, Workshop and
Bus Tour at the Palm Springs Convention Center. The Coachella
Valley Energy Summit will feature two events comprised of
regional leaders in government, energy, and the private sector
focused on the advancement of energy efficiency, sustainability
and green job growth in the Coachella Valley.
Updates...
continued from pg. 1
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When Planning Your 2011
Advertising Budget, Consider...
THE
INLAND EMPIRE
BUSINESS JOURNAL
For Advertising Information
Call (909) 605-8800 or visit
www.busjournal.com
munication, and tell the truth.”
Never, ever make the “adulter-
er’s guarantee.” This happens when
you say to an employee, in effect, “I just lied to (someone else), but
you can trust me because I’d never lie to you.” When an employee
sees you committing any act of dishonesty or two-facedness, they’ll
assume that you’ll do the same to them. They’ll start thinking back
through all of their conversations with you, wondering what was real
and what was disingenuous.
In his book, Hamm describes an incident that took place at a
famous, fast-growing technology company. A young, inexperienced,
but talented associate had what he thought was a plan for a powerful
new marketing initiative. So he asked the CMO to broker a meeting
with the CEO to make a presentation on the subject. The CMO
agreed, and the meeting took place.
During the presentation the CEO was polite, if noncommittal. He
gave the presenter a sort of passive accepting feedback—“Nice
point,” “Interesting,” and so on—and wrapped up the meeting quick-
ly, thanking the presenter for his initiative. But the CMO could sense
a duplicity in the CEO’s behavior and attitude as the parties all head-
ed back to their respective offices. Then, 10 minutes after the meet-
ing, the CEO called the CMO into his office and said, in essence,
“That presentation was absolutely terrible. That guy’s an idiot. I want
you to fire him, today.”
“The story of this harsh and unjust firing spread (as it always
does) throughout the company, morale slipped, and the CMO never
completely trusted his boss again,” writes Hamm. “The CEO’s repu-
tation for trustworthiness had been wounded forever. The wreckage
from one seemingly small act of dishonesty was strewn all over the
company and could never be completely cleaned up.”
Don’t punish “good failures.” This is one of the stupidest things
an organization can do—yet it happens all the time. A “good failure”
is a term used in Silicon Valley to describe a new business start-up or
mature company initiative that, by most measures, is well planned,
well run, and well organized—yet for reasons beyond its control (an
unexpected competitive product, a change in the market or economy)
it fails. In other words, “good failures” occur when you play well, but
still lose. When they’re punished, you instill a fear of risk-taking in
your employees, and with that you stifle creativity and innovation.
Instead, says Hamm, you should strive to create a “digital camera”
culture.
“There is no expense associated with an imperfect digital photo-
graph—financial or otherwise,” he explains. “You just hit the ‘delete’
button, and it disappears. No wasted film, slides, or prints. And we
are aware of this relationship between mistakes and the consequences
when we pick up the camera—so we click away, taking many more
photos digitally than we would have in a world of costly film.
Because we know failure is free, we take chances, and in that effort
we often get that one amazing picture that we wouldn’t have if we
were paying a price for all the mistakes.”
Don’t squelch the flow of “bad” news. Do you (or others under
you) shoot the messenger when she brings you bad news? If so, you
can be certain that the messenger’s priority is not bringing you the
information you need: It’s protecting her own hide. That’s why in
most organizations good news zooms to the top of the organization,
while bad news—data that reveals goals missed, problems lurking, or
feedback that challenges or defeats your strategy—flows uphill like
molasses in January.
“We must install a confidence and a trust that leaders in the
organization value the facts, the truth, and the speed of delivery, not
the judgments or interpretations of ‘good’ or ‘bad,’ and that messen-
gers are valued, not shot,” says Hamm. “Make it crystal clear to your
employees that you expect the truth
Trust Me...
continued from pg. 17
continued on page 34
don’t cover long-term care (like
care in a nursing home), vision or
dental care, hearing aids, eyeglass-
es, and private-duty nursing.
The best time to buy a Medigap policy is during your Medigap
open enrollment period. This period lasts for 6 months and begins on
the first day of the month in which you’re both 65 or older and
enrolled in Medicare Part B.
Why is this important? Because during open enrollment, an insur-
ance company can’t refuse to sell you any Medigap policy it offers
due to any health problems you may have. Nor can you be charged
more based on your health status.
In some cases, however, an insurer can refuse to cover your out-
of-pocket costs for pre-existing health conditions for up to 6 months.
After 6 months, the Medigap policy will cover the pre-existing con-
dition.
And remember, for Medicare-covered services, Original
Medicare will still cover the condition even if the Medigap policy
won’t cover your out-of-pocket costs. But you’re responsible for the
coinsurance or copayment.
A few other points to keep in mind:
• You must have Medicare Part A and Part B to buy a Medigap
policy.
• Plans E, H, I, and J are no longer for sale, but you can keep
these plans if you already have one.
• A Medigap policy only cov-
How to...
continued from pg. 14
continued on page 39
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June
• Financial Institutions (1st Quarter, ’11) • Health Care & Services • Hospitals
• Travel and Leisure • High Technology • Savings and Loans
• Employment Agencies • Golf Resorts • Motorcycle Dealers
• Home Health Agencies • Senior Living Centers • Medical Clinics
• Economic Development (San Bernardino County) • What’s New in Hospital Care
July
• Manufacturing • Marketing/Public Relations • CPA Firms
• Distribution/Fulfillment • Media Advertising • Commercial Printers
• Credit Unions • Casual Dining • Ad Agencies/Public Relations Firms
• Event Planning • Building Services Directory • Largest Insurance Brokers 
• High Desert Economic Development • SBA Lenders
• Staff Leasing Companies Serving the I.E.
August
• Personal/Professional Development • Environmental • Largest Companies
• Employment/Service Agencies • Expansion & Relocations  • Small Package Delivery Services
• Health & Fitness Centers • Women in Commercial Real Estate • Tenant Improvement Contractors
• Caterers • Who’s Who in Banking • Credit Unions
September
• Mortgage Banking • Health Care & Services • Largest Banks
• SBA Lending • Airports • Largest Hotels   
• Independent Living Centers • Who’s Who in Building Development • Golf Courses
October
• Lawyers/Accountants-Who’s Who • Telecommunications • Internet Services
• HMO/PPO Enrollment Guide • Office Technology/Computers • Long Distance/Interconnect Firms
• Economic Development Temecula Valley • International Trade • Copiers/Fax/Business Equipment
• Financial Institutions (2nd Quarter, ‘11) • Holiday Party Planning • Private Aviation
November
• Retail Sales • Human Resources Guide • Commercial R.E. Development Projects
• Industrial Real Estate • Executive Gifts • Commercial R.E. Brokers
• Commercial R.E./Office Parks • Building and Development • Fastest Growing I.E. Companies
• Educational Services Directory • New Communities • Mortgage Companies
• Title Companies
December
• Financial Institutions (3rd Quarter, ’11) • Health Care • 2012 “Book of Lists”
• Top Ten Southern California Resorts • Professional Services Directory • Business Brokerage Firms
• Temporary Placement Agencies
EDITORIAL FOCUS SUPPLEMENTS LISTS
2011 EDITORIAL SCHEDULE
F o r P l a n n i n g  2 0 1 1  A d v e r t i s i n g ,  M a r k e t i n g ,  a n d  P u b l i c i t y  W i t h
T h e  I n l a n d  E m p i r e  B u s i n e s s  J o u r n a l
within the hospital’s emergency
department is one of 20 such serv-
ices in Los Angeles County.  The
Pomona Base Station coordinates the emergency care-givers in the
community—paramedics, emergency medical technicians and fire
personnel—to coordinate medical care in the community and to
help direct responding units to available emergency departments in
the area with open beds and a qualified level of service.
PVHMC’s ER is designated as a Disaster Resource Center
(DRC) coordinating eight to 10 area hospitals in the event of a
regional disaster and also as a specified Emergency Department
Approved for Pediatrics (EDAP) to ensure the most positive out-
comes for children needing emergency care.
The hospital also provides a unique Safe Surrender unit where-
by parents of a newborn, less than 72-hours-of-age, can relinquish
their baby anonymously, safely and privately, without fear of crim-
inal prosecution, into a specialized receptacle mounted outside the
emergency department.  The unit was unveiled almost 10 years ago
and has helped save the lives of multiple newborns.
Other key findings of the HealthGrades study include:
• The most common causes for admission through the emer-
gency department by Medicare patients were heart failure, pneumo-
nia and chronic obstructive pulmonary disease.  The three condi-
tions alone comprised about 3.5 continued on page 39
Pomona Valley...
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ing the low-income, for advocating
for the disabled and while empow-
ering them to overcome obstacles
preventing them from leading full and productive lives, and for his
dedication to feeding needy children, this award is given to Willie
Ulibarri.
4. The “Helping People. Changing Lives.” Volunteer Award
will be presented to Matthew Slowik, president of the Fontana Art
Association. This award is given to an individual with a passion for
helping others and exemplifies the true potential of volunteerism to
make a difference in their communities. This award is given to
Matthew Slowik for his 25 years of public service throughout San
Bernardino County. Matthew has worked tirelessly to completely
renovate the Fontana Art Association (Koehler Gallery) for the ben-
efit of today’s youth and future generations. His dedication to
impacting the lives of young people in his community is commend-
able.
5. The Spirit of Hope Achievement Award will be presented
to Joseph Mitchell, Industrial Support Systems.  This award is
given to a person whose success at achieving personal goals serves
as a role model for other clients and has turned hope into reality.
Joseph has devoted countless hours and energy towards improve-
ment of the quality of work life for developmentally disabled per-
sons.
For over four decades, CAPS-
Five...
continued from pg. 31
continued on page 39
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and nothing but the truth from them.
And always, always hold up your
end of that deal. Don’t ever shoot
the messenger and don’t ever dole out some irrational consequence.
“Unusually excellent leaders build a primary and insatiable
demand for the unvarnished facts, the raw data, the actual measure-
ments, the honest feedback, the real information,” he adds. “Very few
efforts will yield the payback associated with improving the speed
and accuracy of the information you need most to make difficult or
complex decisions.”
Constantly tap into your “fairness conscience.” Precise agree-
ments about what is fair are hard to negotiate, because each of us has
our own sense of fairness. But at the level of general principle, there
is seldom any confusion about what fair looks like. Just ask yourself:
Would most people see this as fair or unfair? You’ll know the answer
(indeed, as a leader, you’re paid to know it).
“If you treat your followers fairly, and do so consistently, you will
set a pattern of behavior for the entire organization,” says Hamm.
“This sense of fairness, critical to the creation of a safe environment,
can be reinforced not only by complimenting fair practices but also
by privately speaking to—or if necessary, censuring—subordinates
who behave unfairly to others in the organization.”
Don’t take shortcuts. Every organization wants to succeed. That’s
why, inevitably, there is a constant pressure to let the end justify the
means. This pressure becomes especially acute when either victory or
failure is in immediate sight. That’s when the usual ethical and moral
constraints are sometimes abandoned—always for good reasons, and
always “just this once”—in the name of expediency.
“Sometimes this strategy even works,” says Hamm. “But it sets
the precedent for repeatedly using these tactics at critical moments—
not to mention a kind of ‘mission creep’ by which corner-cutting
begins to invade operations even when they aren’t at a critical cross-
roads.”
Plus, when employees see you breaking the “code” of organiza-
tional honor and integrity to which your company is supposed to
adhere, they lose trust in you.
“Betray your organization’s stated values when you’re feeling
desperate—by lying to clients or ‘spinning’ the numbers to get out of
trouble with your boss—and you devalue the importance of trust and
honesty in their eyes,” adds Hamm. “They see you breaking your
own rules and suddenly they see you as less trustworthy. After all, if
the client or the company’s executive suite can’t trust you, why
should they?”
Separate the bad apples from the apples who just need a little
direction. The cost of untruths to an organization can be huge in
terms of time, money, trust, and reputation. As a leader, you have to
recognize that you are not going to be able to “fix” a thief, a patho-
logical liar, or a professional con artist—all of these must go, imme-
diately.
“In my coaching practice, there are three failure modes that I will
decline to coach: integrity, commitment, and chronic selfishness, that
is, manipulating outcomes for individual gain at the expense of the
larger opportunity,” says Hamm. “These are character traits, not mat-
ters of skill, practice, knowledge, or experience.
“That said, one huge mistake leaders make is to doubt or distrust
someone because their work or performance disappoints us,” he adds.
“Performance problems should be managed fairly and with little
judgment of the person’s underlying character, unless that is the issue
at the root of the trouble. Ultimately, unlike my failure modes,
improving performance is often merely a matter of feedback, course
correction, and some coaching.”
“Trustworthiness is never
Trust Me...
continued from pg. 32
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collagen and connective tissues to
add to the meats’ tenderness.  They
create their in-house seasoning
themselves and smoke the pork up to nine hours, chicken up to four
hours, beef up to seven hours, and the brisket up to 24 hours.
As with any barbecue, you have to start with a great piece of
meat.  I tried their brisket, sliced ham, barbecue Louisiana hot links,
chicken, as well as the BBQ beef and pork ribs.  The highlight for me
was definitely the ribs.  Upon the first bite into them, the meat liter-
ally falls off the bone.  It had such a well-cooked aroma, enhanced by
the sauce, which really brought out the wonderfully sweet, tangy, and
smoky flavor of the meat.  It was so tender and flavorful that I was
instantly addicted.  I really enjoyed the brisket and have fallen in love
with Texas-style barbecue.  I also tasted their potato salad and beans
on the side.  The potato salad is really delicious.  It tasted like it had
a hint of dill mixed in.  For dessert, I tried the peach cobbler. It was
perfectly made with just the right spices and sweetness.
If you need to find comfort in food, this is the place to visit.
Red Hill BBQ is located at 8111 Foothill Boulevard, Rancho
Cucamonga, CA 91730.  Phone: 909-920-0558.
A Texas...
continued from pg. 23
lisher of the Inland Valley Daily
Bulletin, and CEO of the Inland
Empire Group.
Bob Balzer has been married to his wife, Debbie, for 39 years
and lives in Alto Loma.  Their
daughter, Ashley,  is now married
and living in Fontana with Aaron, his
son-in-law, and their grandchild.  
Since July 1, 2007, he has been
working at Cal Poly Pomona.  His
duties in the campaign are to organ-
ize and watch over the campaign.
Once the deans organize their differ-
ent programs, Balzer is there to
ensure that everyone is working col-
laboratively on the campaign and to
act as a liaison between the academ-
ic and the administrative side of the house—and donors.  He
works as the central hub of all the things that go on in the cam-
paign.  
When planning this type of comprehensive campaign, the first
step is to start off with a case statement and develop the individ-
ual cases for support.  This defines the reasons as to why they
should donate to the university.  It took about a year’s time to pre-
pare everything in order to start the campaign in July 2008.  The
first phase of the campaign is the feasibility phase, then the quiet
phase where they contact specific donors—usually high net worth
individuals or companies who have the ability to give large gifts
to get to the fund to the fifty to sixty percent range. From there,
they went public in November 2010.  Balzer states that when you
go public, you deal with more corporations, more foundations,
alumni, and
faculty mem-
bers.
Cur ren t ly,
they are right
on target and
actually ahead
of schedule
with a projec-
tion to reach
$90 million by
June 30, 2011.
They are cur-
rently about 3/5ths of the way there.  Some of the funds go into
endowments right away.  The bulk of the money is typically
directed towards specific items such as scholarships, health sup-
port, research, or other programs for students.  To date, the largest
contribution in the history of the university has been donated by
the W. K. Kellogg Foundation amounting to $42 million.  During
this public phase, the university will typically look to individual
donors, graduates, parents of graduates and other people who real-
ly appreciate what the university can do for their families.
The best public universities in the nation enjoy the highest lev-
els of private support. Such support creates opportunities by fund-
ing scholarships, endowing positions, building premier facilities
and creating an educational climate that draws the best and bright-
est minds from all walks of life.  
This comprehensive campaign is everyone’s opportunity to
leave a mark. By helping them reach their campaign goals, one
will ensure the legacy of this unique university and region.
A “Go to Guy”...
continued from pg. 3
Bob Balzer
AR Tech Literally in Space
By Jonathan Siu
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AR Tech, a subsidiary of
A&R Tarpaulins Inc. was
awarded their 2010 small
business recognition award by
United Launch Alliance LLC.
ULA presented AR Tech with
the honor during an award
ceremony on April 21st.  ULA
is a space launch company
that provides all U.S. govern-
ment aerospace launches.
They chose AR Tech among
many of its worldwide suppli-
ers of products and services.
AR Tech received this award
for providing high-tech blan-
kets that protect ULA’s launch
vehicles and have been creat-
ing fabric aerospace products
for ULA since ULA’s incep-
tion over four years ago.  
The project they complet-
ed for ULA is an enclosure
that shields complex hardware
from admittance of Electro
Magnetic Interference (EMI)
and Radio Frequency
Interference (RFI).  The pur-
pose of this project was to
create a shield that can with-
stand the required levels of
EMI and RFI.  The client
requested that it be light
weight for easy installation,
as well as being durable
enough for handling and
usage.  This product was then
used to provide protection for
ULA’s launch vehicles.
In the early 1980’s A&R
Tarpaulins Inc. began produc-
ing technical fabric products
and components to meet the
requirements of the large
aerospace companies in the
Southern California area.  As
the company pursued these
markets, A&R created the AR
Tech division.  From then on
they’ve built up a strong repu-
tation for creating the best
designed, engineered and
manufactured fabric products
at competitive prices among
their clients such as
McDonnell Douglas,
Rockwell, and Rocketdyne as
well as, TRW, Northrop,
Lockheed, General Dynamics
and Martin Marietta.  Their
relationship with these aero-
space companies continues on
with their successors, The
Boeing Company, Lockheed
Martin and Northrop
Grumman.  They are also
backed by their ISO
9001:2000 International
Quality Registration.
A&R Tarpaulins’ co-
founder and industry leader
Ralph Weisbart started A&R
in May 1976, and retired in
1990.  The company is now
owned and operated by Vice
President Bud Weisbart and
his wife of 44 years, Carmen,
president.  Their 48 employee
firm is located in Fontana.
The company remains
committed to meeting the
needs for technical fabric
products for aerospace appli-
cations and also for medical,
insulation, protective and
safety applications.  Examples
of some of the products manu-
factured for technical applica-
tions include products and
services for flight hardware,
ground support to various
aerospace companies provid-
ing satellite launches, archi-
tectural products and services
for homes and businesses and
industrial products for the
transportation industry.
In 1998, building from
their base of aerospace and
industrial products, A&R cre-
ated a new family of products
directed towards business and
consumers under the name of
AR Industries.  This effort
began with A&R addressing
the needs around the Inland
Empire by providing awnings
and canopies, pool and spa
covers, boat covers and spe-
cialized protective covers.
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the world’s largest LEED-certified
cold storage facilities. It was com-
pleted in less than 10 months and
within budget.
The facility, located at 1001 Columbia Avenue, east of I-215
and north of Highway 60, is owned by USAA Real Estate
Company. It is currently occupied by Castle & Cooke Cold Storage
under a 15-year lease.
The building, which we’re told is the only LEED-certified
freezer facility in SoCal, is unique in that it is designed as a “tilt-
up” concrete structure throughout and is capable of -10 degrees in
all areas. The building also includes 42 feet interior clear height,
22.5k square feet of office space, 565 parking stalls and 120 trailer
stalls, 98 dock doors, 18 high-speed interior cooler doors and 135
permanently housed forklifts.
The development features over-standard grade construction
materials, metal-clad foam insulation that lines the interior of con-
crete panels along with lighting and energy management controls
that will save more than 4 million kilowatt hours of energy per
year. Other building statistics include:
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2011 by IEBJ.
Employment Services/Agencies
Ranked by Number of Offices in the Inland Empirecontinued from page. 18
Company Name Offices I.E. Employees I.E. # of Searches/Year Avg. Candidate Services Top Local Executive
Address Companywide Prof. Recruiters Search Area Salary Range Title
City, State, Zip Yr. Estab.  I.E. Type of Search Fee Phone/Fax
E-Mail Address
Ajilon Professional Staffing 1 10 300 $40-120,000 Temporary, Temp-to-Hire, Roscoe Bess
13. 3800 Concours Dr., Ste. 210 150 10 All I.E. $15,000 Full-Time Placements Branch Manager
Ontario, CA 91764 1982 in Accounting, Finance (909) 466-8880/466-5470
roscoe.bess@ajilonfinance.com
Amvigor Staffing Services 1 15 200 Varies by Skill Engineering, Technical, Vijay Telkikar
14. 1943 N. Campus Ave., Ste. B-158 1 2 I.E., Orange/L.A. Counties Contingent Computer SW (Baan, SAP, Etc.), Director
Upland, CA 91786 1987 Administrative (909) 920-5037/920-5040
amvigor@yahoo.com
Cutting Edge Staffing 1 6 WND $7-100,000 Lt. Industrial, Lisa Fuess
15. 41750 Winchester Rd #L 1 N/A I.E., Orange Counties Medical President
Temecula, CA 92590 2001 (951) 600-1400/600-1446
lfuess@ce-staffing.com
Gage & Associates 1 3 200 $50-150,000 Permanent Arthur M. Gage
16. 5170 Palisade Circle 1 6 I.E. Executive Recruitment President
Riverside, CA 92506 1976 (951) 684-4200/686-5070
Helpmates Staffing Services 1 9 WND N/A Clerical Kristina Hayden
17. 9267 Haven Ave., #180 6 6 Inland Empire, So. Cal. Accounting, Technical Regional Director
Rancho Cucamonga, CA 91730 1972 Light Industrial (909) 484-2688/484-2699
JM Staffing 1 WND WND $15-150,000 Temp-to-Hire, Clerical, Chiquita Belle
18. 540 E. Foothill Blvd., Ste. 200 3 5 USA Technical, Accounting, Contract Manager
San Dimas, CA 91773 1983 Mgmnt., Light Industrial (800) 560-0402/(909) 599-3598
cbc@jmstaff.com
MacNaughton Associates 1 2 6-10 $150,000 Executive Search Dr. Gregory Grat
19. 1155 Via Vallaria 1 1 Higher Education 35% of 1st Year Salary Permanent Chancellor, RCCD
Riverside, CA 92506 1993 (951) 788-4951/788-4953
Mgmt. Recruiters, I.E. Agency 1 2 200 $50,000 Construction/Engr. Arch. Maurice R. Meyers
20. 18 E. States St. 1,000 3 International Manager
Redlands, CA 92373 1986 Contingency (909) 335-2055/792-4194
maurice@mrredlands.com
Olympic Staffing Services 0 300 WND Varies Temporary Michael J. Lamp
21. 333 E. Concours St., 7100 5 5 Inland Empire Permanent President
Ontario, CA 91764 1983 Staffing (909) 985-2389/931-0279
Resume Recruiters 1 4 50-100 $40,000-120,000 Direct Hire Chalana Potts
22. 2910 S. Archibald Ave. 0 6 I.E., Orange, CFO
Ontario, CA 91761 2006 Los Angeles Counties (951) 264-5477/(810) 855-6047
chalanapotts@resumerecruiters.com
Riverside Personnel Services, Inc. 1 5 WND $25,000-75,000 Full/Part time, Temporary, Susan Mitchell/Zelma Beard
23. 3590 Central Ave., Ste. 200 1 5 Inland Empire Employer Paid Accounting/Office Support, Founders
Riverside, CA 92506 1978 Direct Hire (951)788-7900/788-1676
Spherion 1 5 N/A Varies by Skill Full Service, Administration, Stephanie Mitchel
24. 3602 Inland Empire Blvd., Ste. A130 900 3 Lt. Industrial, Branch Manager
Ontario, CA 91764 1964 Office Support (909) 941-1600/941-1709
Ultimate Staffing Service 1 6 na Light Industrial, La Shondra Tirevit
25. 3633 Inland Empire Blvd. 90 4 All I.E. Clerical, Warehouse, Service Manager
Ontario, CA 91764 1994 Employer Paid Temp, T-H, Direct Hire (909) 466-6099/483-2031
inland@ultimatestaffing.com
• Site area of more than 1 msf
• 36,000 square yards of concrete
• 3,100 tons (6,188,000 pounds) of steel
• More than 100 miles of electrical wire
• More than 10,000 electrical lamps
• A 60,000 pallet capacity, with the ability to stack up to
seven  pallets high.
The facility is expected to add 350 new jobs to the area.
Construction of the building also resulted in a significant boon in
materials purchase and more than 2,000 construction jobs, as well
as permanent capital investment to the City of Riverside.
Others responsible on the development team for the facility
include HPA Architects (building architect), Fullmer Construction
(general contractor), Hunter Landscape (landscaping), Wright
Engineering (refrigeration engineer), ATI Architects (insulation
engineer), Thienes Engineering (civil engineers) and So Cal
Geotechnical (geotechnical engineer), Gartner Refrigeration &
Mechanical (refrigeration equipment installation), Clarion con-
struction (insulation).
Real Estate...
continued from pg. 18
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Best-selling Business Books
“The Startup Game: Inside the
Partnership Between Venture
Capitalists and Entrepreneurs,”
By William H. Draper III; Palgrave Macmillan,
New York, New York; 2011; 261 pages; $28.00.
Here are the current top 10 best-selling books for business. The
list is compiled based on information received from retail book-
stores throughout the U.S.A.
1. “Strengths Finder 2.0: A New and Updated Edition of the
Online Test from Gallup’s Now, Discover Your Strengths,” by
Tom Rath (Gallup Press…$22.95)(2)
Discover your strengths and integrate them with your career.
2. “The Money Class: Learn to Create Your New American
Dream,” by Suze Orman (Random House Publishing…$26.00)(**)
Creating savings and equity in a new world of investment. 
3. “The Accidental Billionaires: The Founding of Facebook: A
Tale of Sex, Money, Genius, and Betrayal,” by Ben Bezrich (Knopf
Doubleday…$18.12) (4)
A business book that’s so juicy that Hollywood made it a movie.
4. “The Millionaire Messenger: Make a Difference and a Fortune
Sharing Your Advice,” by Brendon Burchard (Morgan
James…$21.95(1)
How to succeed in business as a mentoring super consultant.
5. “Endgame: The End of the Debt SuperCycle and How It
Changes Everything,” by John F. Mauldin (John Wiley &
Sons…$27.95)(5)
Why the end of debt piled on debt changes how we buy and invest.
6. “The 48 Laws of Power,” by Robert Green and Joost Eiffers
(Penguin Group…$20.00)(***)
These laws apparently change very little over the years.
7. “The Money Class: Learn to Create Your New American
Dream,” by Suze Orman (Random House…$26.00) (3)
Ms. Orman strikes again with old wine in new bottles. 
8. “Win: The Key Principles to Take Your Business From
Ordinary to Extraordinary,” by Frank I. Luntz
(Hyperion…$25.99)(6)
How biggest slump in decades can help you increase market share. 
9. “All the Devils Are Here: The Hidden History of the Financial
Crisis,” by Bethany McLean & Joe Nocera (Penguin
Group…$32.95)(8)
The 20-year road to financial meltdown. 
10. “The Big Short: Inside the Doomsday Machine,” by Michael
Lewis; (W.W. Norton…$27.95)(9)
The reality behind The Great Recession. 
____________________
*(1) -- Indicates a book’s previous position on the list.
** -- Indicates a book’s first appearance on the list.
For years venture capital-
ists and entrepreneurs have
been branded by a single line
of dialogue uttered by Michael
Douglas playing the role of
Gordon Gekko in the movie
“Wall Street.” The odds are
that you’re already thinking of
it. That line, of course, is:
“Greed is good.” 
In his book, William H
Draper III, points out many
times that there are situations
when not even being aggres-
sive is very good, let alone
being greedy. Being thorough,
knowledgeable, and having a
good sense of analytics is much
better than blindly charging
ahead. As Draper indicates, the
most reliable way to become a
highly successful venture capi-
tal organization is not to follow
the guidance offered by “ready,
fire, aim.” It does mean follow-
ing organized, well thought out
persistence, and having an ade-
quate amount of working capi-
tal.
Draper, who was at one
time a senior partner in what
became the largest venture cap-
ital firm on the West Coast,
Draper, Gaither & Anderson,
went on to become president of
the Import-Export Bank and
then head of Sutter Hill
Ventures. Sutter Hill became
famous as one of the major
financial sources for the most
successful start-up companies
in Silicon Valley. In other
words, the man knows whereof
he speaks.
Despite this huge amount
of experience, he makes amply
clear that no one in the venture
capital business makes a for-
tune with every entrepreneur
that comes to them with an
idea. He tells the story of his
son, Tim, who was smart, an
electrical engineer, and knew
more than a little of what was
taking place in Silicon Valley.
The father decided to test his
son in the fine art of putting
deals together. The elder puts it
this way:
“I can still see Tim peering
into the accountant’s book with
the name of each company
neatly printed on each line. He
slowly ran his index finger
down the rows. As we went,
Tim intoned the name and fate
of each company. The first
five, as I recall, were as fol-
lows: dead, dying, bankrupt,
probably won’t make it, and
not so good.
“Uh-oh,” I said to myself.
“And what about the sixth
investment, Tim?” I asked, try-
ing to sound upbeat.
“He looked up and paused,
‘Home run!’” he exclaimed.  
“He had spread the risk
over several investments, and
even though five of his six had
flopped, the sixth—Parametric
Technology—covered all the
rest and then some. Parametric
Technology now brings in
about $1 billion in revenue
each year.”
Draper goes on to say that
one major success out of six is
unusually good, one out of 10
is more common, and is usual-
ly not a home run. The point
Draper makes is that risk in the
venture capital marketplace is
always present, and that failure
is more prevalent than explo-
sive success. 
Although the author makes
extensive use of his personal
and family’s experience put-
ting deals together, the book
offers much more than a series
of interesting experiences near
the summit of business finance
and capitalization. In fact,
much of the book follows what
he considers to be “five key
dimensions”:
• 1. The funders
• 2. The team
• 3. The pitch, the prod-
uct, and the market
• 4. The deal
• 5. The relationship
The book’s strength rests
on the wisdom that Draper
shares with readers. He’s plain
spoken and doesn’t sugar situa-
tions. Yet, he explains things in
a way that make you feel that
under the relationship between
venture capitalist and entrepre-
neurs there is a subtle aware-
ness of what it really takes to
make these deals work.
That’s something to think
about when a nation has to pull
itself out of an economic situa-
tion that has financial land-
mines scattered everywhere.  
--Henry Holtzman
May 2011
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entirely pure,” says Hamm.
“Everyone fails to achieve per-
fection. So the goal for a leader
is to make those wrong choices
as rarely as possible; admit them
quickly, completely, and with
humility; fix them as quickly as
you can; and make full recom-
pense when you cannot. Trust is
the most powerful, and most
fragile asset in an organization,
and it is almost exclusively cre-
ated, or hampered, by the
actions of the senior leader on
the team. 
“A working environment of
trust is a place where teams stay
focused, give their utmost effort,
and in the end do their best
work,” he concludes. “It’s a
place where we can trust our-
selves, trust others, trust our sur-
roundings, or—best of all—trust
all three.”
For additional information,
visit his web site at www.unusu-
allyexcellent.com.
Trust Me...
continued from pg. 34
Robles wines. Meltzer was not
reluctant to share his expertise
and opinions with visitors:
“Certain wines do a far better
job of cleansing the mouth for
the most important thing —the
next food,” Meltzer explained.
“When you bother to cook
something eclectic—using
herbs and spices and so on—
and all you taste is the wine,
then you’ve worked hard for
nothing. You’ve overmatched
your food.”
Meltzer calls himself a wine
“purest” because he closely
matches his wines and foods.
For example, the red zinfandels
so prevalent in the Paso Robles
area are best served with stews,
pasta sauces, barbecue, French
country chicken—Meltzer
offered a long list of options,
giving his visitors plenty of
food for thought.
AT A GLANCE
WHERE: Atascadero is
midway between Los Angeles
and San Francisco along the
Central California Coast. The
city has several wineries of its
own and is minutes away from
wineries in Templeton and Paso
Robles.
WHAT: The Paso Robles
Wine Country is not as well-
known as Napa, but coming on
strong. In addition, San Luis
Obispo County has great beach-
es and scenic seaside villages.
WHEN: Year-round.
WHY: The area is easily
accessible from L.A. or San
Francisco and offers some of
California’s best coastal
scenery.
HOW: For more informa-
tion on Atascadero and Paso
Robles wineries, phone the
Atascadero Chamber at 805-
466-2044 or visit www.atas-
caderochamber.org. For more
information on the Carlton
Hotel, phone 805-461-5100 or
visit www.the-carlton.com. For
more information on San Luis
Obispo County, phone 800-
6734-1414 or visit www.san-
luisobispocounty.com.
Wine Country...
continued from pg. 44
million emergency department
admissions, almost half of all
the emergency admissions
studied.
• Medicare patients treat-
ed at hospitals recognized with
a HealthGrades Emergency
Medicine Excellence Award
had, on average, a 40% lower
risk of death compared to
patients treated at non-recipient
hospitals.
• On average, for the 12
conditions studied, the percent-
age of cases admitted through
the emergency department
increased 2.64% from 2007 to
2009.
• The findings are based
on an analysis of more the
seven million Medicare patient
emergency department records
from 2007 to 2009.
For more information visit
either www.pvhmc.org or
www.HealthGrades.com.
Pomona Valley...
continued from pg. 33
Dan Adams, president of
Advanced Industrial Marketing,
Inc., is author of New Product
Blueprinting: The Handbook for
B2B Organic Growth. For more
information, visit www.newpro-
ductblueprinting.com.
The Engagement...
continued from pg. 8
in an event like an object. It’s a
skill that you work on and
grow…and when your audience
is one click away from “chang-
ing the channel,” you'd better
figure out how to get and keep
attention throughout. If you’re
not, you’re going to be like a
television playing in the back-
ground, not the main focus of
the person you’re trying to
reach.” 
So there you have it. Know
your audience, give a great
presentation, make it fun and
different, and be a great presen-
ter.
Think you can do it?
How to Keep...
continued from pg. 14
ers one person. If you and your
spouse both want Medigap cov-
erage, you must each buy a sep-
arate policy.
• Any standardized
Medigap policy is guaranteed
renewable, even if you have
health problems. This means the
insurance company can’t cancel
your policy as long as you pay
the premium.
Although some Medigap
policies sold in the past cover
prescription drugs, Medigap
policies sold after Jan. 1, 2006,
aren’t allowed to include pre-
scription drug coverage. (If you
want such coverage, you can
join a Medicare Part D prescrip-
tion drug plan, offered by pri-
vate companies approved by
Medicare.)
David Sayen is Medicare’s
regional administrator for
California, Arizona, Nevada,
Hawaii, and the Pacific Trust
Territories. You can get answers
to your Medicare questions 24/7
by calling 1-800-MEDICARE or
online at www.medicare.gov.
How to...
continued from pg. 32
BC has worked diligently to
meet the needs of San
Bernardino County low-income
residents. Our organization is
charged with serving over
850,000 low-income families
and individuals, elderly, home-
less and disadvantaged resi-
dents annually in 78 San
Bernardino County cities and
communities. In 2011,
“Achieving Excellence
Through Action” means CAPS-
BC is working in partnership
with agencies and volunteers to
help citizens cope with a diffi-
cult economic environment.
If you would like to become
a supporter of CAPSBC and our
Annual Gala, please call (909)
723-1517 or email
mmerrill@capsbc.sbcounty.gov
or visit our website at
www.capsbc.org.
Five...
continued from pg. 33
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ABOVE THE CROWD
PRODUCTIONS
9910 HIGHLAND AVE.
STE. C
RANCHO CUCAMONGA,
CA 91737
ALIEN WRAPS
1410 E. FOOTHILL BLVD.
STE. L
UPLAND, CA 91786
ANSWER WOOD
PRODUCTS
9272 HYSSOP DR.
RANCHO CUCAMONGA,
CA 91730
AQUA BLUE
TECHNOLOGY INC.
1711 S. GROVE AVE. 
STE. E
ONTARIO, CA 91761
ARROWHEAD GARDEN
NURSERY & SUPPLIES
179 N.
STE. 173
CEDAR GLEN, CA 92321
ART & SOUL ANTIQUES
6880 ARCHIBALD AVE. 
STE. 71
ALTA LOMA, CA 91701
ATRICOMNET
5998 RED SPUR CT.
FONTANA, CA 92336
BEBEWEARING MAMAS
34217 FOREST OAKS DR.
YUCAIPA, CA 92399
BHATTI BROTHERS
EXPRESS
14520 VILLAGE DR.
STE. 913
FONTANA, CA 92337
CARTER-MACK
BUILDERS
16187 MALLORY DR.
FONTANA, CA 92335
CEEDS FOR THE SOUL
SEMILLAS PARA
EL ALMA
1410 E. FOOTHILL BLVD.
UPLAND, CA 91786
CENTURY 21
EXCELLENCE
DIVERSIFIED LENDING
GROUP
9050 ARCHIBLAD AVE.
RANCHO CUCAMONGA,
CA 91730
CHRIS MONTROSS
DRYWALL
17929 CHERRY ST.
HESPERIA, CA 92345
CREAMER & SON
PLASTERING CO.
10533 FREMONT ST.
YUCAIPA, CA 92399
DHINDSA GROUP OF
COMPANIES, INC.
11123 BANANA AVE.
FONTANA, CA 92337
DOWN TOWN MOTEL 7
1363 NORTH E ST.
SAN BERNARDINO, CA
92405
A 1 MARKET & LIQUOR
19059 VALLEY BLVD.
STE. 109
BLOOMINGTON, CA 92316
ACE TECH AUTO GLASS
11431 LEE AVE.
ADELANTO, CA 92301
ALLIGOOD GENERAL
CONSIGNMENT CRAFT
WEBSITE
22160 TEHAMA RD.
APPLE VALLEY, CA 92308
ALPINE LANDSCAPING &
LAWN SERVICE
35636 OAK GLEN RD.
YUCAIPA, CA 92399
ARUBA POOL SERVICE
5640 ARUBA CT.
RANCHO CUCAMONGA,
CA 91739
BAKER’S PAINT SUPPLY
D’ANGELOS
15329 TAMARACK DR.
STE. 1
VICTORVILLE, CA 92392
BALLOON WAREHOUSE
19059 VALLEY BLVD.
STE. 507
BLOOMINGTON, CA 92316
BOUQUETS OF
BALLOONS AND MUCH
MORE
19059 VALLEY BLVD.
STE. 507
BLOOMINGTON, CA 92316
LOCAL VALUE CARD
THINKING OF YOU
19059 VALLEY BLVD.
STE. 507
BLOOMINGTON, CA 92316
BASELINE SOUND
COMPANY
15885 JACKSON DR.
FONTANA, CA 92336
BIG BEAR COZY CABINS
732 E. MEADOW LN.
BIG BEAR CITY, CA 92314
BOOKS BY DESIGN
12223 HIGHLAND AVE.
STE. 106-424
RANCHO CUCAMONGA,
CA 91739
CARRIAGEHOUSE
ENTERPRISES
13642 OAKMONT DR.
VICTORVILLE, CA 92395
CIPI ENTERPRISES, INC.
1800 E. GARRY
STE. 201
SANTA ANA, CA 92705
CLUB PED NAIL AND SPA
13518 BASELINE RD.
STE. B
FONTANA, CA 92336
COLD STONE 
CREAMERY #349
1515 N MOUNTAIN AVE.
ONTARIO, CA 91762
CROWN AUTO SALES
17474 FOOTHILL BLVD.
FONTANA, CA 92335
DAVID & ROSE BLOCK
WORKS
20574 PAWNEE RD.
APPLE VALLEY, CA 92307
DESERT HIGH TRUCK &
AUTO RECYCLERS
11399 EAST SANTA FE AVE.
STE. 1
HESPERIA, CA 92345
DESIGNET
8768 HELMS AVE. 
STE. C
RANCHO CUCAMONGA,
CA 91730
DIFRON.COM
DIFRONTV.COM
22365 BARTON RD. 
STE. 204
GRAND TERRACE, CA
92313
DIVINE IMAGINATION
MISSIONARY BAPTIST
CHURCH ORDER
11435 SPRUCE AVE.
BLOOMINGTON, CA 92316
F & R AUTO DETAIL
13255 BUTTE AVE.
VICTORVILLE, CA 92395
GOLDEN SUN
13933 RAMONA AVE.
STE. C
CHINO, CA 91710
GRAND BARBERS &
BEAUTY SALON
301 N. 7TH ST.
COLTON, CA 92324
J A H TRUCKING
6974 SAN BRUNO CT.
FONTANA, CA 92336
J AND T’S AUTO
TRANSPORT
4477 PRINCETON ST.
MONTCLAIR, CA 91763
J. VERDUZCO TRUCKING
12627 ILONA ST.
VICTORVILLE, CA 92392
JOJO’S PIZZA KITCHEN
2923 CHINO AVE. 
STE. H-1
CHINO HILLS, CA 91709
KAY FAMILY
PARTNERSHIP
YUCCA VALLEY SELF
STORAGE
55970 YUCCA TR.
YUCCA VALLEY, CA 92284
KEITH SCOTT
CONSTRUCTION
16244 CENTURY PLANT
RD.
APPLE VALLEY, CA 92307
KF CLEANING &
RESTORATION
241 SYLLMAR CIR.
CALIMESA, CA 92320
KOAMAN
INTERNATIONAL
656 EAST “D” ST.
ONTARIO, CA 91764
LA CADENA PLAZA
190 WEST “H” ST.
COLTON, CA 92324
LA MIRAGE
APARTMENTS
14416 MCART RD.
VICTORVILLE, CA 92392
MARCEY MULTIMEDIA
GROUP
12862 STILL CREEK CT.
RANCHO CUCAMONGA,
CA 91739
MENTON AUTO &
MUFFLER
1765 MENTON BLVD.
MENTON, CA 92359
MERC WEB
DEVELOPMENT
2245 NICE AVE.
MENTONE, CA 92359
MID-NIGHT CLEANING
CO.
1576 RIVERSIDE AVE.
COLTON, CA 92324
MISERS OUTPOST
MISERSOUTPOST.COM
14872 MAINE ST.
FONTANA, CA 92336
NATALEE & K CO
12314 THIRD AVE.
VICTORVILLE, CA 92395
NATIONAL BENEFITS
12946 CARNESI DR.
RANCHO CUCAMONGA,
CA 91739
ORIENTAL CHI
5060 MONTCLAIR PLAZA
LN.
MONTCLAIR, CA 91763
OVERLAND PLATING
16165 LIVE OAK
HESPERIA, CA 92345
P.G. CONSTRUCTION
3248 N D ST.
SAN BERNARDINO, CA
92405
PANADERIA
GUADALAJARA
1149 N RIVERSIDE AVE.
RIALTO, CA 92376
PENSKE HONDA-
ONTARIO
1401 AUTO CENTER DR.
ONTARIO, CA 91761
PHELAN LAUNDROMAT
3936 PHELAN RD.
STE. A6
PHELAN, CA 92371
PILLOW PET PEDDLER
12505 NORTH MAIN ST.
RANCHO CUCAMONGA,
CA 91739
Q C CONNECTION
555 E FOOTHILL BLVD.
STE. 4
UPLAND, CA 91786
A & D PALLETS SERVICE
513 S OAKS
ONTARIO, CA 91762
A ACTION PLUMBING
34980 COUNTYLINE RD.
YUCAIPA, CA 92399
ACCUTECH
337 N. VINEYARD AVE.,
STE. 341
ONTARIO, CA 91764
ACR PROPERTY
MANAGEMENT
12056 MT VERNON AVE.
STE. 352
GRAND TERRACE, CA
92313
ALBERTO’S EXPORT
TRUCKS
10001 BEECH AVE.
FONTANA, CA 92335
ANIMAL EMERGENCY
CLINIC OF GRAND
TERRACE
12022 LA CROSSE AVE.
GRAND TERRACE, CA
92324
ARAGUNDI AUTO
REGISTRATION
32999 YUCAIPA BLVD.
STE. 120
YUCAIPA, CA 92399
ARCHED EYEBROWS
BEAUTY CENTER
15016 CERRITOS PL.
FONTANA, CA 92336
ARGUETA TRUCKING
7551 BONNIE ST.
SAN BERNARDINO, CA
92410
BEAR CLOTHING
BUILTON CLOTHING CO.
6145 LAURA LN.
SAN BERNARDINO, CA
92407
BOSWELL BUSINESS
GROUP
881 N. 3RD ST.
COLTON, CA 92324
BROWN’S CARPET CARE
1286 W VODDEN ST.
BLOOMINGTON, CA 92316
CARLOS DE LA CRUZ
CONSULTING
5071 FRANCIS ST.
CHINO, CA 91710
CHARLA’S
1495 W 9TH ST.
STE. 602
UPLAND, CA 91786
COAST2COAST GRAPHICS
INC.
223 S. OLIVE ST.
RIALTO, CA 92376
CONDO PROPERTIES
1452 W. 9TH ST.
STE. E
UPLAND, CA 91786
CONVICTED FELON CLUB
915 W. CRESCENT AVE.
REDLANDS, CA 92373
CREEK RUNNER’S LODGE
374 GEORGIA ST.
BIG BEAR LAKE, CA 92315
DACODAS WORKZ
8250 WHITE OAK AVE. 
STE. 105
RANCHO CUCAMONGA,
CA 91730
DAUGHTER & SON
COURIER, LLC
616 N CALAVERAS AVE.
ONTARIO, CA 91760
DESERT VIEW LIQUOR
16727 BEAR VALLEY RD.
STE. 100-110
HESPERIA, CA 92345
DIAMOND CARPET &
FLOORS , INC
14020 CENTRAL AVE.
STE. 520
CHINO, CA 91710
ESTEEM HELI
9469 RICHMOND PL.
RANCHO CUCAMONGA,
CA 91730
FABRICARE CENTER DRY
CLEANING
1026 W. FOURTH ST.
ONTARIO, CA 91762
FILIPINO GRILL
14950 BEAR VALLEY RD.
STE. 33
VICTORVILLE, CA 92395
FONTANA COMMUNITY
PLAYERS
8443 NUEVO AVE.
FONTANA, CA 92335
FONTANA NISSAN
16444 HIGHLAND AVE.
FONTANA, CA 92336
GEARTRADER.NET
1121 COUNTRY PL.
REDLANDS, CA 92374
GORDON
8888 CITRUS AVE.
FONTANA, CA 92335
GOT BLINDS AND
FLOORS
3863 AMERICAN ELM RD.
SAN BERNARDINO, CA
92407
GREEN PRIDE &
SCOREBOARDS PRODUCE
10262 ROSE AVE.
MONTCLAIR, CA 91763
N E W B U S I N E S S County of Riverside
THOMAS TALBOT ENT.
INC
1500 N. STATE COLLEGE
ANAHEIM, CA 92806
M.A.N. TRANSPORTATION
4660 GALENA ST.
STE. C2
RIVERSIDE, CA 92509
JMJC GROUP INC.
4660 GALENA ST.
STE. C2
RIVERSIDE, CA 92509
C.R. SATELLITE
29101 CAMPBELL AVE.
MORENO VALLEY, CA
92555
RIVERA, CARLOS
MIGUEL
29101 CAMPBELL AVE.
MORENO VALLEY, CA
92555
ENVIOUS MINUTE MAS-
SAGE
620 W. COLTON AVE.
STE. C
REDLANDS, CA 92374
MORGA, MARGARET
1734 SHARON CT.
BEAUMONT, CA 92223
MEDICAL MINUTE 
MASSAGE
620 W. COLTON AVE.
STE. C
REDLANDS, CA 92374
MORGA, MARGARET
1734 SHARON CT.
BEAUMONT, CA 92223
MEG’S THERAPEUTIC
DAY SPA
620 W. COLTON AVE.
STE. C
REDLANDS, CA 92374
MORGA, MARGARET
1734 SHARON CT.
BEAUMONT, CA 92223
DUKE’S MESQUITE
BROILER
31940 HIGHWAY 79
STE. C1
TEMECULA, CA. 92592
LOHMAN, SCOT ALAN
42238 FABER CT.
TEMECULA, CA 92592
DRYFAST BLANKET
2834 HAMNER AVE.
NORCO, CA 92860
BRANDENBURG, JERRY
DWAYNE
2834 HAMNER AVE.
NORCO, CA 92860
S & P ENTERPRISE
937 DOLLY
LAKE ELSINORE, CA 92530
SAUNDERS, DAVID
MICHAEL
937 DOLLY
LAKE ELSINORE, CA 92530
SAUNDERS, SANDRA LEE
937 DOLLY
LAKE ELSINORE, CA 92530
MSL QUALITY TILE
518 E. SECOND ST.
SAN JACINTO, CA 92583
LOPEZ, MIGUEL ANGEL
518 E. SECOND ST.
SAN JACINTO, CA 92583
MITCHELL FILTRATION
31953 CORTE CASTRO
TEMECULA, CA 92592
OHAIR, MITCHELL JOHN
31953 CORTE CASTRO
TEMECULA, CA 92592
RANCHO PATIO POOL &
SPA
45461 PIUTE ST.
TEMECULA, CA 92592
LUDWIG, ROBERT DAVID
45461 PIUTE ST.
TEMECULA, CA 92592
CAR MAS
1655 W. 6TH ST.
STE. 101
CORONA, CA 92882
AFFORDABLE WHEELS
AND DRIVE INC.
12672 LIMONITE
STE. 3E
CORONA, CA 92880
M&M'S CLEANING
SERVICE
3928 RUSHMORE CT.
HEMET, CA 92545
REYNOLDS, MARIAAYALA
3928 RUSHMORE CT.
HEMET, CA 92545
RODZ TRUCKING
13485 MAGNOLIA
CORONA, CA 92879
HERRERA, JAVIER
22332 HILLSHORE
WILDOMAR, CA 92595
PREMIER BOOKS
3781 CAMINO TOBAGO
RIVERSIDE, CA 92503
HAYTT JR., DANNIE MACK
3781 CAMINO TOBAGO
RIVERSIDE, CA 92503
POWERTEK
42076 CARNEGIE AVE.
HEMET, CA. 92544
TOOMEY, ROBERT VICTOR
42076 CARNEGIE AVE.
HEMET, CA 92544
RIM DRAFTING AND
DESIGN
30781 LINKS CT.
TEMECULA, CA 92591
I-ENG-A OF THE
SOUTHWEST
166 E. MAIN ST.
STE. 4
SAN JACINTO, CA 92583
CLEAR VISION WINDOW
WASHING
32116 OLD COUNTRY CT.
WINCHESTER, CA 92596
NAGAL, MARK-ANTHONY
TONGCO
32116 OLD COUNTRY CT.
WINCHESTER, CA 92596
FAIRFAX MRI
5757 WILSHIRE BLVD. 
STE. 100
LOS ANGELES, CA 90036
UNIVERSAL MRI AND
CT. INC.
28282 FRONT ST.
STE. 236
TEMECULA, CA 92590
TEAMTAX
40395 WINCHESTER RD.
STE. B
TEMECULA, CA 92591
J & J BARGAIN
HUMMELS
13450 JASPER LOOP
CORONA, CA 92880
CUNNINGHAM, JAMES
FLOYD
13450 JASPER LOOP
CORONA, CA 92880
CUNNINGHAM, JUDITH
CHRISTINE
13450 JASPER LOOP
CORONA, CA 92880
MONITORCLOSELY.COM
45878 PASEO GALLANTE
TEMECULA, CA 92592
ARMORED EYE, INC.
39877 TANAGER TRAIL
MURRIETA, CA 92562
KSDELANEY
2390 MOONRIDGE CIR.
CORONA, CA 92879
DELANEY, KEITH EDWARD
2390 MOONRIDGE CIR.
CORONA, CA 92879
DELANEY, SABEAN HUMA
2390 MOONRIDGE CIR.
CORONA, CA 92879
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HI-TEK ELECTRIC, INC.
911 LATHAM ST
COLTON, CA 92324
INFINITY COURIER
1352 W. FIFTH ST. 
STE. F24
ONTARIO, CA 91762
JB CUSTOM STONE
15725 DIMITY AVE.
CHINO HILLS, CA 91709
JORDAN BARRY
RED SIREN WEB
SOLUTIONS
12642 RUSTIC OAK CT.
RANCHO CUCAMONGA,
CA 91739
J T HARRIS AND
ASSOCIATES
11779 WHITE MOUNTAIN
CT.
ALTA LOMA, CA 91737
LIBERTY COMPONENTS
2807 S. WALKER AVE.
ONTARIO, CA 91761
MAIL + PLUS
15263 HOOK BLVD.
STE. B
VICTORVILLE, CA 92394
MATZURA BACKHOE
SERVICES
1044 N. ROSALIND AVE.
RIALTO, CA 92376
MILESTONE GRAPHICS
1434 N 10TH ST.
COLTON, CA 92324
MM INTERIOR DESIGN
ASSOCIATE
16278 LADYBIRD WAY
FONTANA, CA 92336
MOUNTAIN TOP
PRODUCERS REALTY
31961 HILLTOP BLVD.
RUNNING SPRINGS, CA
92382
MY FASHION
1434 N 10TH ST.
COLTON, CA 92346
NAILS ICON
5466 MORENO ST.
MONTCLAIR, CA 91763
NATKEV VENTURES LLC
975 CAROLYN CT.
COLTON, CA 92324
NICK’S PIZZA HOUSE
13295 SPRING VALLEY
PKWY STE. D
VICTORVILLE, CA 92395
OAK VALLEY MUSIC
ACADEMY
31545 DUNLAP BLVD.
STE. B
YUCAIPA, CA 92399
ONTARIO PLAZA
CLEANERS
1118 N. MOUNTAIN AVE.
ONTARIO, CA 91762
PC CARD MARKETING
12376 RECHE CANYON RD.
COLTON, CA 92324
PRECISION MACHINE
DENTAL
275 E. MILL ST.
STE. C
SAN BERNARDINO, CA
92408
RAMUNI CASH EXPRESS
2250 S ARCHIBALD AVE.
STE. A
ONTARIO, CA 91761
SCOTTYS MOBILE RV
MAINTENANCE & FORD
DIESEL REPAIR
891 SMALLWOOD ST.
COLTON, CA 92324
SONNY’S PLACE
EQUESTRIAN CENTER
INC
1601 E. BIG BEAR BLVD.
BIG BEAR CITY, CA 92314
STICK IT TO YOU
58511 SANTA MARIA ST.
YUCCA VALLEY, CA 92284
THAI KITCHEN BOWL
9731 SIERRA AVE.
FONTANA, CA 92335
THE CHAPEL STORE
12205 PIPELINE AVE.
CHINO, CA 91710
TLW PUBLICATIONS
1336 N. BAKER ST.
ONTARIO, CA 91764
TURTLE DOVE
PHOTOGRAPHY
7717 CHURCH AVE.,
STE. 66
HIGHLAND, CA 92346
A COMMUNICATIONS
VISTAFII
9040 AZALEA SPRINGS RD.
HESPERIA, CA 92345
ABLE BOOKKEEPING
COMPANY
220 W RIALTO AVE.
RIALTO, CA 92376
ADELANTO RECYCLE
CENTER
11861 BARTLETT AVE.
ADELANTO, CA 92301
ADVANCED ACCOUNTING
SERVICES
1031 S. PALMETTO AVE.
STE. U-4
ONTARIO, CA 91762
ALL PRO TELEDATA
289 N. SPRUCE AVE.
RIALTO, CA 92376
ALL-N-ONE PROPERTY
SERVICES
17109 DANBURY
HESPERIA, CA 92345
ANNOINTED TOUCH HAIR
DESIGNS
14156 AMARGOSA RD.
VICTORVILLE, CA 92392
BARSTOW CHEVRON
FOOD MART
913 BARSTOW RD.
BARSTOW, CA 92311
BLUECREEK AND
ASSOCIATES
738 N EUCLID AVE. 
STE. B
ONTARIO, CA 91762
BRIAN MILNE SERVICES
14179 QUINNAULT RD.
APPLE VALLEY, CA 92307
BUT’R MAGAZINE
617 NORTH PL.
REDLANDS, CA 92373
C I & TECHNOLOGY, INC.
COMPUTER INGENUITY
18760 6TH ST. STE C
BLOOMINGTON, CA 92316
CALIFORNIA TRACTOR
GENERALS
6373 EL COMINO RD.
29 PALMS, CA 92277
CAR STEREO
WAREHOUSE
1701 EAST WASHINGTON
STE. 2
COLTON, CA 92324
CASA BARRETO
RESTAURANT TAQUERIA
8541 SIERRA AVE.
FONTANA, CA 92335
CECA’S FURNITURE
894 N 9TH ST.
COLTON, CA 92324
CENTER STAGE FONTANA
THEATER
8463 SIERRA AVE.
FONTANA, CA 92335
CONSULTING SOLUTIONS
2329 NORTH ORANGE AVE.
RIALTO, CA 92377
COOK WORLD
ROYAL PRESTIGE
4380 HOLT BLVD.
STE. E
MONTCLAIR, CA 91763
ON THE GO TAX SERVICE
516 MIXDE ST.
STE. 2
ONTARIO, CA 91761
STEVES BURGERS
1186 HANSOR AVE.
HESPERIA, CA 92345
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44225 OAK GLEN RD.
HEMET, CA. 92544
CLARKE, LYNDEN WADE
44225 OAK GLEN RD.
HEMET, CA 92544
CLASSIC LIFE SERVICE
GROUP
43460 RIDGE PARK DR.
STE. 200
TEMECULA, CA 92590
RECINT CONSULTING
GROUP INC.
43460 RIDGE PARK DR.,
STE. 200
TEMECULA, CA 92590
CLS GROUP
43460 RIDGE PARK DR.
STE. 200
TEMECULA, CA 92590
MSM SERVICES
43460 RIDGE PARK DR.,
STE. 200
TEMECULA, CA 92590
MULTI STATE
MORTGAGE SERVICES
43460 RIDGE PARK DR.
STE. 200
TEMECULA, CA 92590
GRACIE BARRA
MURRIETA BRAZILIAN
JIU-JITSU
26855 JEFFERSON AVE.
STE. E
MURRIETA, CA 92562
GUIMARAES SR.,
RICARDO
39827 CORT DZURE DR.
MURRIETA, CA 92563
MURRIETA JIU-JITSU
26855 JEFFERSON AVE.
STE. E
MURRIETA, CA 92562
TEMECULA JIU-JITSU
26855 JEFFERSON AVE. 
STE. E
MURRIETA, CA 92562
TACOS LOS COMPADRES
5598 MISSION BLVD.
RIVERSIDE, CA 92509
CHAVEZ, GERARDO
24522 ELMENDOLF DR.
MORENO VALLEY, CA
92551
STARLIGHT STEPPING
STONES
1678 CORONA AVE.
NORCO, CA 92860
MORROW, LINDA SUE
1678 CORONA AVE.
NORCO, CA 92860
ERS CLEANING SERVICES
30457 SIERRA MADRE DR.
TEMECULA, CA 92591
XPRESS AIR 
COMPRESSOR SERVICE &
REPAIR
31950 CALLE BALLENTINE
TEMECULA, CA 92592
DKS
31940 TEMECULA PKWY.,
STE. C1
TEMECULA, CA 92592
JOSE’S BARBER SHOP
208 W. 4TH ST.
PERRIS, CA 92570
BRIDEL’S 911 REPAIR
SERVICE
26308 SOSA CT.
SUN CITY, CA 92585
ANGEL MIA ESCROW
6555 LOTUS ST.
CORONA, CA 92880
ARMADA
TRANSPORTATION
5662 MAPLEVIEW DR.
RIVERSIDE, CA 92509
LIVIN LIFE
25258 CHARINA LN.
HOMELAND, CA 92548
KANDY GIRL CLOTHING
27900 JOHN F KENNEDY
STE. B
MORENO VALLEY, CA
92555
COUNTRY CRAFTS
35581 LOGGINS CT.
WINCHESTER, CA 92596
FAITH PLUMBING
30421 SPARKLE DR.
CANYON LAKE, CA 92587
FIDELITY GLOBAL
FINANCIAL
2380 STEVEN DR.
CORONA, CA 92879
WET BLUE
25350 SANTIAGO DR.
STE. 33
MORENO VALLEY, CA
92551
VENTURE BEYOND
INTERNATIONAL, LLC
11741 STERLING AVE.
STE. C2
RIVERSIDE, CA 92503
HOLLYWOOF’S PET
SALON & SPA
2372 W. RAMSEY, STE. B
BANNING, CA 92220
YOUNG LEARNERS
2887 VIOLET DR.
SAN JACINTO, CA 92582
PACIFIC MONARCH
REALTY
24659 MALBEC ST.
MURRIETA, CA 92562
BIG RON & SONS
SERVICES
44316 OLIVE AVE.
HEMET, CA 92544
CARLOS FAMILY
DAY CARE
16541 TARANO LN.
MORENO VALLEY, CA
92551
CITRUSHILL
CONSTRUCTION
632 ATWOOD CIR.
CORONA, CA 92879
A+SECURITY
20590 MARCHETA PL.
PERRIS, CA 92570
BLUE PLANET NURSERY
10585 HOLE AVE.
RIVERSIDE, CA 92505
GAME TIGHT SAVAGE
ENTERTAINMENT
35492 SNEAD ST.
BEAUMONT, CA 92223
PALM SPRINGS FILM
NOIR FESTIVAL
646 MORONGO RD.
PALM SPRINGS, CA 92264
BASEBALL A-Z
37411 RUTLAND ST.
INDIO, CA 92203
TOUCH SCREEN
CENTERS DESERT CITIES
270 CAMINO DESCANSO
PALM SPRINGS, CA 92264
SALVADOR’S
MAINTENANCE SERVICE
50-136 SAN SOLANO RD.
COACHELLA, CA 92236
LOVELY SALON
130 LA PLAZA
PALM SPRINGS, CA 92262
DISCOVERY BUILDERS
CALIFORNIA INC.
80-955 AVE.
STE. 52
LA QUINTA, CA 92253
TOTAL KNOCKOUT
MOBILE CARWASH AND
DETAIL
47432 HALFMOON CT.
INDIO, CA 92201
JG'S MOBILE CARWASH
69175 CONVERSE RD.
STE. K-137
CATHEDRAL CITY, CA
92234
DESERTCITIESAUC-
TIONS.COM
74-478 HWY. 111
STE. 330
PALM DESERT, CA 92260
AUDIO VIDEO
TECHNOLOGIES
55 VIA DEL ROSSI
RANCHO MIRAGE, CA 92270
DESERT VALLEY DETAIL
79-520 VARNER RD.
STE. 20
INDIO, CA 92201
VALLEY CABOUSINE, A
73660 HWY. 111 
STE. 5 & 6
PALM DESERT, CA 92260
MVP HOUSEKEEPING +
WINDOW SERVICE
67-126 MISSION DR.
CATHEDRAL CITY, CA
92234
GR TECH ENTERPRISES
124 YALE
RANCHO MIRAGE, CA
92270
BELL CONSTRUCTION
80656 CAMINO SAN LUCAS
INDIO, CA 92203
NUCLEUS SALON
69930 HWY. 111
STE. 101
RANCHO MIRAGE, CA
92270
J&A TRUCKING
1309 7TH ST.
COACHELLA, CA 92236
LATIN CONNECTION
47845 TAFT ST.
INDIO, CA 92201
SOUTH OF CALIFORNIA
PAINTING AND
MAINETANCE COMPANY
1029 OLIVE AVE.
BEAUMONT, CA 92223
4TH DIMENSION STUDIOS
22770 BROMPTON ST.
MORENO VALLEY, CA
92553
MORGAN EXCAVATION
SERVICE
20862 VERTA ST.
PERRIS, CA 92570
REAL ESTATE TEMPS
2465 CAMPUS DR.
1ST FLOOR
IRVINE, CA 92612
CALIFORNIA HOME
SAVERS (CHS)
RE/MAX EXPERIENCE
MURRIETA
40414 CALIFORNIA OAKS
STE. G
MURRIETA, CA 92562
LRA ENGINEERS
1326 BOTTLEBRUSH ST.
CORONA, CA 92882
A-PLUS HOMECARE
AGENCY
7450 NORTHROP DR.
STE. 22
RIVERSIDE, CA 92508
WEAR YOUR NUMBER
34089 VANDALE CT.
TEMECULA, CA 92592
SUPERIOR CUTS
2131 PERRIS BLVD.
STE. C-8
PERRIS, CA 92571
CRUSIN T'S
2403 ALHAMBRA ST.
NORCO, CA 92860
FRAHM CHRYSLER JEEP
DODGE
1983 HAMNER AVE.
NORCO, CA 92860
HEMET VALLEY AIR
CONDITIONING
INCORPORATED
41105 TORREY PINE CT.
HEMET, CA 92544
COMMERCIAL VENDING
SERVICES
29624 AMWOOD WAY
TEMECULA, CA 92591
PLUG AUTO TRANSPORT,
THE
13398 EMPIRE CT.
CORONA, CA 92880
TSUNAMI 
ENTERTAINMENT GROUP
22445 CLIMBING ROSE DR.
MORENO VALLEY, CA
92557
TWO FRIENDS RANCH
4131 HILLSIDE AVE.
NORCO, CA 92860
JUSTIN PAINTER 
INVESTIGATIONS
3970 WALLACE ST.
RIVERSIDE, CA 92509
ARM AUTOMOTIVE
42011 AVENIDA ALVARADO,
STE. B
TEMECULA, CA 92590
THE CRAFT SHACK
6419 SPINEL CT.
MIRA LOMA, CA 91752
J&P SALES REPS
5467 BRECKENRIDGE AVE.
BANNING, CA 92220
RUNYON
TRANSPORTATION
715 E. CENTRAL
HEMET, CA 92543
RIVERSIDE GOLF
COURSE
1011 ORANGE ST.
RIVERSIDE, CA 92501
NATIONWIDE SPORTS
SCOUTS
23927 BLUE RIDGE PL.
MORENO VALLEY, CA
92557
SUPERIOR INTEGRATION
TECHNOLOGIES
11519 JURUPA RD.
MIRA LOMA, CA 91752
HEART ENTERPRISE
672 GOLDENWEST DR.
REDLANDS, CA 92373
JUST KIDDING AROUND
5416 COBBLE LN.
STE. F
MIRA LOMA, CA 91752
RIGHTFULLY YOURS
3663 LA SIERRA AVE.
RIVERSIDE, CA 92503
BESTWAY HEATING & AC
CO.
4441 FAIRBANKS AVE.
RIVERSIDE, CA 92509
SHALOM CONSTRUCTION
4235 KATHY AVE.
RIVERSIDE, CA 92509
SR CONSTRUCTION CO.
177 SUN LUIS DR.
PERRIS, CA 92571
SAVVYFASHIONS
14874 CADIZ CT.
MORENO VALLEY, CA
92555
BIR BUSINESS BROKERS
32090 RANCHO VISTA DR.
CATHEDRAL CITY, CA
92234
JORDANA PUBLISHING
4834 NAIRN AVE.
BANNING, CA 92220-6496
CUSTOM FLOORING
INSTALLATIONS
3380 HORIZON ST.
CORONA, CA 92881
LUGEZ
31932 GLOXINIA WAY
LAKE ELSINORE, CA 92532
BPO SOLUTIONS
32936 SERENA WAY
LAKE ELSINORE, CA 92530
MYSTIC RESONANCE
53-745 AVENIDA CORTEZ
LA QUINTA, CA 92253
EVENTER, THE
2122 W. ONTARIO AVE.
CORONA, CA 92882
AMBER CREST
APARTMENTS
5310 CANYON CREST DR.
RIVERSIDE, CA 92507
AKL REALTY
1307 W. 6TH ST.
STE. 224
CORONA, CA 92882
RENTERS HELPERS
32841 PITMAN LN.
MENIFEE, CA 92584
LUCKY 1 MIRAGE
LIQUOR
5959 ARLINGTON AVE.
STE. A
RIVERSIDE, CA 92504
LADIES NIGHT OUT
29885 MASTERS DR.
MURRIETA, CA 92563
REFERRAL INSTITUTE
SOCAL
45045 CORTE VALLE
TEMECULA, CA 92592
FREEDOM PROPERTY
MANAGEMENT
39755 MURRIETA HOT
SPRINGS RD.
STE. B120
MURRIETA, CA 92563
MUEHTER'S COMPUTERS
31535 CONTOUR AVE.
NUEVO, CA 92567
HOME SAFE & SECURE
39113 VIA CADIZ
MURRIETA, CA 92563
TEQUILA U.S.A & SPIRITS
6667 LAKE SPRINGS ST.
MIRA LOMA, CA 91752
DUAL L RANCH
21395 WEBSTER AVE.
PERRIS, CA 92570
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at more than $600 million. He
brings extensive expertise in
project management and inter-
agency coordination through-
out the state.
In addition, Jim has spent
several years in the develop-
ment and delivery of project
management curriculum for
the Department of
Transportation, Caltrans. The
courses he has developed have
been instrumental in preparing
department managers and staff
for professional certification,
as well as meeting statewide
transportation delivery chal-
lenges.
Jim holds a bachelor of
science degree in engineering,
is a licensed civil engineer,
and a credentialed project
management professional.
• 3PL Operator Moves
From Compton to Ontario   
A third-part logistics
provider has locked up a five-
year lease on an Ontario distri-
bution facility and will move
there from Compton in about a
month, according to a state-
ment from Grubb & Ellis,
which represented the tenants.
Interlog USA and its sub-
sidiary, American West
Worldwide Express, will move
to a 286,000-square-foot
warehouse in the 5700 block
of East Jurupa Street.
The move to Ontario will
allow American West
Worldwide Express to expand
its West Coast operations. The
company does international
and domestic logistics work
and also operates a less-than-
load trucking operation.
• Voit Names Robert
Osbrink as its Executive
Managing Director
Voit Real Estate Services,
a forward-facing commercial
real estate organization, has
hired Robert Osbrink as its
executive managing director
for the Inland Empire and
Voit’s other regions, according
to Robert D. Voit, founder and
chairman of Voit Real Estate
Services. The appointment is
part of a strategic effort to bol-
ster Voit’s leadership team.
Prior to joining Voit,
Osbrink worked in increasing
positions of management at
Grubb & Ellis, including serv-
ing as co-CEO of the publicly
held Grubb & Ellis Company,
an international commercial
real estate firm, for four years.
“As Voit continues to grow
platform of services through-
out the Western United States,
Bob Osbrink will take an
important role in overseeing
the continuing success of our
strong team of managing
directors,” said Voit.
In his new role, Osbrink
will use his 38 years of com-
mercial real estate experience
to provide strategic guidance
to Voit’s 10-office brokerage
operations.
• The University of
Redlands Named Again a
“Green College” and “Tree
Campus”
The University of
Redlands has been named for
the second year as one of the
most environmentally respon-
Executive...
continued from pg. 29
continued on page 7
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Wine Country—Paso Robles gaining ground on Napa Valley
By Cary Ordway
Imagine a trip to the vine-
yards of Tuscany where you
will drive through a sun-
drenched region with vine-clad
hillsides, stopping off to visit
wineries where fascinating
local craftsmen toil at their
labor of love. At night you will
retire to your villa, a shrine of
elegance and testament to good
taste.
Now imagine driving just a
few hours from Los Angeles or
San Francisco and finding
much of the same
experience.Paso Robles winer-
ies are fast becoming just such
an alternative for sophisticated
travelers who are often sur-
prised to find such an exquisite
getaway so close to home.
To be sure, Paso Robles is
not going to become a world-
class destination like Tuscany
anytime soon— instead of well
over a thousand wineries in
Tuscany, you’ll find just about
80 in the Paso Robles area. And
the overnight accommodations
in the immediate area are limit-
ed compared with, say, the
Napa Valley. Still, there are
many inns and lodges within an
hour’s drive in places like
Cambria, Pismo Beach and San
Luis Obispo and, of course, the
nearby Pacific coastline is an
attraction all of its own.
Happily we discovered the
perfect complement to touring
the local wineries—an extraor-
dinary hotel called the Carlton
that was completely refurbished
and re-opened for business in
the last few years. This hotel is
located in the heart of the wine
country, taking up the better
part of a city block in quaint
downtown Atascadero. The first
impression is the hotel almost
seems out of place—it is just as
upscale as the finest Napa lodg-
ings, yet the town of Atascadero
is a simple, laid-back every-day
small town with nary a designer
clothing store in sight.
The Carlton Hotel is a “bou-
tique” hotel, capitalizing on the
growing popularity of boutique
lodgings both in major cities
and—with the Carlton as a case
in point—sometimes out in the
hinterlands. The term has come
to symbolize
luxury and a
higher level
of personal-
ized service
than many
larger hotels.
Like the
Carlton, most
b o u t i q u e
hotels pay a
lot of attention to detail and tar-
get business travelers as well as
affluent leisure travelers.
The Carlton originally
opened in 1929 and was a mag-
net for celebrities such as Jack
Benny, Bette Davis, Fred
McMurray and Dick Powell.
The aging hotel was renovated
by local entrepreneur David
Weyrich with the idea that it
would reclaim its
past glory by creat-
ing 52 individually
designed gue-
strooms with such
features as marble
bathrooms, deep
whirlpool baths,
oversized bath
towels, high
thread-count cotton
sheets—well you
get the picture.
From the moment we
walked into the hotel, the feel-
ing was more like a swank
downtown San Francisco hotel
than a country inn. Our gue-
stroom seemed regal—period
furnishings decorated the spa-
cious interior while the luxuri-
ous draperies and bedding
added to the upscale feeling. An
oversized bath area offered both
the whirlpool bath and shower
and a dressing area larger than
most. In summary, the Carlton
has added the special touches
that separate the “nice” hotels
from the truly “luxurious” lodg-
ings.
But we digress. The hotel
was a pleasant surprise for us,
but visitors come to Atascadero
and nearby Paso Robles mainly
for the stun-
ning combi-
nation of
wineries and
pic turesque
scenery. We
spent a day
traveling the
rolling hill-
sides of both
areas, search-
ing out various wineries, both
large and small. We probably
are a bit unusual—we enjoy just
visiting the wineries and chat-
ting with the winery employees
and do not make a point to taste
in every winery we visit. But
we did taste a few and found
that the wine tastings were
often free compared with other
regions we’ve visited where
every winery
charges for the
service.
Local winery
maps will help you
quite a lot as you
seek out the winer-
ies—actually they
are something of a
necessity consider-
ing the rolling hill
topography and
many country
roads. Our preference was to
read through the local winery
guidebooks and pick out winer-
ies that seemed especially inter-
esting—then go directly to
those. Maybe a more efficient
approach would be to just start
driving and stop at whatever
wineries are on your way.
Either way, there are wineries
here of all sizes, from larger
corporate entities to Mom and
Pop operations that are little
more than a spare room with a
few wine vats.
One of the smaller wineries
we visited was the Casa de
Caballos Vineyards where we
talked with Scott Tobin, son of
the winery’s founder Dr.
Thomas Morgan. While in resi-
dency at the Orange County
Medical Center, Dr. Morgan
experimented with fruit and
berry wines as a hobby.
Originally he and his wife,
Sheila, just made enough wine
for themselves and friends but
it soon became apparent that
they couldn’t drink all that they
produced. Today the winery has
grown from one acre of grapes
to six acres, and when you visit
their scenic vineyards you get a
bonus: it’s also part Arabian
horse farm, satisfying one of
Sheila’s lifelong passions.
Over at Turley Wine
Cellars, visitors get a chance to
taste what has become a “cult
wine”—a wine that is in limited
supply and often higher priced
than many competitors. We
learned that Turley, which pro-
duces wines elsewhere in
California, bought the old
Pesenti Winery in 2001 because
David Turley wanted the 80-
year-old Zinfandel vines on the
property. The winery does
small batches of 3,000 cases or
so for each of its vineyards, cre-
ating an excellent variety and
high demand for the product.
When we stopped at Wild
Horse Winery, pourer Kyle
Coots was more than willing to
talk with us about the growing
demand for the Wild Horse
products. The winery started in
the mid-80's and has grown to
be one of the top producers on
the Central Coast—seven dif-
ferent wines altogether.
Tastings at the Wild Horse are
free.
On a previous trip we
stopped by EOS Estate Winery
just east of Paso Robles on
Highway 46, where we watched
Stan Meltzer put on what
amounted to a clinic on Paso
continued on page 39
